
100 Women in Marketing Share
Their  Greatest  Challenges
From a Year of Isolation

When International Women’s Day arrived in 2020, the world was
unknowingly poised at the threshold of a year that would test
everyone in ways they’d never experienced before. And the
weight of the Covid-19 pandemic’s impact would overwhelmingly
fall on the backs of women.

Recommended articles
https://www.adweek.com/brand-marketing/100-women-in-marketing-
share-their-greatest-challenges-from-a-year-of-isolation/

https://rassegna.lbit-solution.it/100-women-in-marketing-share-their-greatest-challenges-from-a-year-of-isolation/
https://rassegna.lbit-solution.it/100-women-in-marketing-share-their-greatest-challenges-from-a-year-of-isolation/
https://rassegna.lbit-solution.it/100-women-in-marketing-share-their-greatest-challenges-from-a-year-of-isolation/

