
19  Crimes  Uncorks  a
Harmonious  Blend  of  AR  and
Martha Stewart

The  wine  industry  is  no  longer  just  for  the  wine  snobs.
Instead,  many  different  creators  are  catering  to  many
different  kinds  of  consumers,  from  connoisseurs  to  casual
sippers. That’s what wine brand 19 Crimes is focusing on: the
idea of bringing more people into the wine space with unique
technological experiences.
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