4 Things 2020 Taught Us About
Cancel Culture (and What to
Do About 1It)

Cancel culture-the process of canceling, calling out, calling
in and/or boycotting a person, brand or company on social
media—has reached a crescendo in recent months. Even if you're
unfamiliar with the term, you’re likely to know a brand or
public figure that has been canceled for their offensive
actions: Papa John’s, Ellen DeGeneres and J.K. Rowling, to
name a few and more recently, Piers Morgan.

Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of leveraging the intersectionality of marketing, finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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