4 underutilized schema markup
opportunities that impact SEO

Structured data in the format of schema markup can have
multiple benefits when it comes to search engine optimization
(SEO). While it is not a ranking factor, it does indirectly
help position your website for better rankings.

Some of the benefits of utilizing structured data are:

= Improved crawling of the content on your site.
Structured data serves up your content in an
understandable format the search engines can easily read
and recognize.

» Potential to have rich results (e.g., rich snippets,
knowledge graph) appear in the search engine results
pages (SERPs), which can improve your organic search
visibility and organic click-through rate. Certain
schema markup, such as product reviews and aggregate
ratings, can be used in paid ads within Google.

= Certain social platforms, such as Pinterest, recognize
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schema markup. Pinterest utilizes markup, such as
product and recipe schema markup, to power rich pins.

There are many schema markup opportunities now, as the schema
community and the search engines have worked over the years to
expand the compatibility of different content types.

The majority of websites on the internet are using some level
of schema markup, however, there are some underutilized schema
markup opportunities that can have great benefits if
leveraged.

Here are four schema markup opportunities to take advantage
of.

1. Brand elements within
Organization schema markup

Organization schema markup is one of the elements Google uses
as a reference for brand information in knowledge graph
panels.

There are quite a few things you can specify within this
markup to further enforce your branding and have more items
appear on your knowledge graph panel.

= Alternate names. If your brand name 1is searched often
with different variations, this is a great way to help
Google understand these variations and ensure your
knowledge graph appears for these variations.

Example: AZEK utilizes alternate names of items within its
Organization schema markup to highlight different brand name
variations.


http://schema.org/Organization
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Organization m 0E

[@type Organization
name AZEK |
url https://azek.com/
logo https://azek.com/images/browser/new/logo.png
telephone +18772752935
alternateName AZEK Deck
alternateName AZEK Decking
alternateName AZEK Building Products
“ﬁccntext“: "http://schema.org", "@8type" : "Organization",

"name": "AZEK"
"url": "https://azek.com/",

2752935",
"samehs" :
Kbuildingproducts",

- Phone number & email address. Highlighting a customer
service or sales number 1in the organization schema
markup can make it more likely to appear in your
knowledge graph panel, which can lead to more customer
engagement and conversions. Email addresses also have
the potential to appear in knowledge graph panels and
branded featured snippets.

Example: Roomandboard.com highlights an 800 number and email
address in their organization schema markup.

Organization m 0 ERRORS 0 WARNINGS A

ID: https://www.roomandboard.com/

@type Organization
@id https://www.roomandboard.com/
name Room & Board
[omai —  stopGroomandboardcom |
url https://www.roomandboard.com
I telephone 1-800-301-0720 I

logo https:/fwww.roomandboard.com/img/header/main_logo.svg
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"€context": "http://schema.orqg”,
"@type": "Organization",

"@id": "https://www.rocoomandboard.com/",

"email": "shopfroomandboard.com",

"telephone": "1-800-301-83720",
ogo't "https: : nd d.com/img/header/main logo.svg",

"samehs": [

2. ImageGallery schema markup

The ImageGallery schema markup is a great opportunity to mark
up all images within a gallery. This can be impactful for
product pages which usually have an image gallery displaying
four or five images. It allows Google to easily recognize the
different images and utilize them for different types of
results.

Example: Roomandboard.com utilizes the ImageGallery markup to
highlight all images on individual product pages.


http://schema.org/ImageGallery
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ImageGallery 0 ERACRS 0 WARNINGS -

@type ImageGallery
https-/fwww roomandboard. com/catalog/dining-and-
url kitchen/tables/adams-drop-leaf-table/ 1 560847
CHAR_156084_ADAMS_COLL WOOD=ASHBK
associatedMedia
@type MediaOhject
hitps.fs7d4 scene? com/is/image/roomandboard /7
" ttp ge
Iayer=0fsrc=156084_wood_BARK&yer=comp
hittps /=704 scene? com/is/image/reomandboard ?
thumbnaklUrl layer=0&src=156084_wood_BARK&ayer=comp&hel=608515
ows
associstedMedia
Etype MediaObject
hitps:ifs7dd scene com/is/image/roomandboard/adams_
contentUrl
156084_17e
https. /e 7d4 scene? comy/is/image/roomandboard/adams_
thumbnaflLin P i
156084_17e7hei=60851 50wS
associatedMedia
@type MediaObject
“//s7d4 scene’ . com/isfimage/roomandboard /hancock
" hitps gel
LA96905_0%e_crop
https./fs7d4 scene? com/is/image/roomandboard hancook
thumbnailUrl
496905_09e_cropthei=60857 50wS
associstedMedia
Etype MediaOb|act
hitpe s 7dd scene? com/is/image/roomandboard /abra_41
contentUr|
8774 17
hitps./fs7d4. scene? .com/is/image/roomandboard /abra_41
thumbnaliurl
B774_17e?hei=6085150w5

<gscript type="application/ld+json" id="schema-gallery-data" data-reactroot="" data-
reactid="1" data-react-checksum="-1185319660">
{"@context":"http://schema.org", "Btype":"ImageGallery", "url”: "https://www.rocmandboard.com/
ecataleog/dining-and-kitchen/tables/adams-drop-leaf-table/1560847

CHAR 156084 ADAMS COLL_WOOD=ASHBK", "assocciatedMedia":
[{"text":"","contentUrl":"https://s7d4.scene’.com/is/image/roomandboard/?
layer=0&src=156084 wood BARK&layer=comp","thumbnailUrl":"https://s7d4.scene’.com/is/image/r
ccmandboard/?layer=0Lsrc=156084_ wood BARK&layer=comp&hei=60&5150w5"},
{"text":"","contentUrl" : "https://87dd.scene’.com/is/image/roomandboard/adams_ 156084 17e","t
humbnailUrl":"https://s7d4.scene’.com/is/image/roomandboard/adams_156084_17e?
hei=60&$150ws"},

{"text":"", "contentUrl" :"https://87dd.scene’.com/is/image/roomandboard/hancock 496905 0%e o
rop", "thumbnailUrl":"https://s7d4.scene’.com/is/image/roomandboard/hancock 496905 _0%e_crop?
hei=60&$150ws"},

{"text":"", "contentUrl":"https://s57d4.8cene?.com/is/image/roomandboard/abra 418774 _17e","th
umbnailUrl": "https: //s7d4.scene?.com/is/image/roomandboard/abra 418774 _17e?
hei=60&5150ws$"}]}</script>



3. App schema markup

With more smartphones being used, many companies now have
mobile applications. However, many sites do not leverage
schema MobileApplication markup on their sites. Most websites
have a dedicated landing page for their mobile applications.

Example: Macy’s app landing page
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Example: MobileApplication markup


http://schema.org/MobileApplication
https://searchengineland.com/four-new-search-trends-in-mobile-app-discovery-290832

MobileApplication 0 ERRORS

[@type MobileApplication

name My App

operatingSystem Android, i05

applicationCategory http://schema.org/BusinessApplication
url https.//example.com/mobile-app
description This app allows you to rule the world!

<script type="application/ld+json">

{
"dcontext":"http://schema.org”,
"@type": "MobileApplication”,
; "My Rpp",
"operatingSystem”: "Android, i08",

name " <

"applicationCategory":"http://schema.org/Businesshpplication”,
"url":"https://example.com/mobile-app”,
"desecription":"This app allows you do rule the world!"

}

</script>

4. Schema person markup on employee
profiles

Many websites list employee profiles for their executive teams
and others. There 1s an opportunity to mark up this
information, which often includes the employee’s name, title
and photo, and sometimes a short description, with schema
Person markup. This can help your site to power knowledge
graph results and appear in certain rich results for your
employees.

Example: Direct answer with employee info


http://schema.org/Person
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Example: Healthfirst utilizes schema Person markup on its
Leadership page.



Healthfirst Leadership

Our executives lead a team of professionals committed
to putting our members first and upholding our core
mission, vision, and values

PAT WANG STEVE BLACK JOHN J. BERMEL

President and Chief Executive Officer Chief Operating Officer Chibef Financlal Officer

Fisad Bio @ Aead Bio |®_ Fead Bio @:

JAY SCHECHTMAN M.D., M.B.A. LINDA TIAND SEAN KANE

Chlef Clinkcal Officer Chief Legal Officer, General Counsei Chief Human Resources Officer
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FRANCES RAD 6.1, SWEENEY

Vice President Compllance and Audit, Chiel Chief Information Offlcer
Compliance Officer
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0 ERRORS 0 WARN|NGS =~

Person
Pt Wang
Presidant and Chisf Emecutive Dfficer
Beforw fuining Hesfhfiret in 2008 oy President and CE0,
Ma Wang clerud for the Fonorabile Whitmaen Kridm m the
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<li class="box bic box bio box executives

<div class="box content”>
<|== f* hide profile photo */
<div class="person_image">
<a href="#" class="bio link">
<img width="310px"
height="129%px" itemprop="image" src="https://healthfirst.org/wp-
content/uploads/2014/04/pat_wang_landscape.jpg" popup_src="https://healthfirst.org/wp-

content/uploads/2017/0%/pat_wang portrait.png"” class="colored bio" alt="" />
</g>
</div>
/* hide profile photo */ -->
Ry

<div class="person_name" itemprop="name"'>
Pat Wang </div>

<div class="person_descripticn" itemprop="jobTitle">
President and Chief Executive Officer

</div>

Before joining Healthfirst in 2008 as President and CEQ, Ms.
Wang clerked for the Honorable Whitman Knapp in the U.S5. District Court for the Southern
District of New York and practiced health law at Kalkines, Arky, 2all and Bernstein. She
also worked for 17 years at the Greater New York Hospital Association, where her first
major project was to create Healthfirst with a consortium of area hospitals. Healthfirst
was spun off as a separate corporation in 1993.
As the child of immigrants, Pat feels a strong kinship with the company’s mission to ensure
that diverse populations have access to healthcare that is excellent, affordable, and easy

to understand.

Conclusion

So, there you have it: four schema markup opportunities you
may not currently be using and can leverage if applicable to
your site.
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