
5  Ways  CMOs  Can  Champion
Growth and Creativity Within
the Organization

The role of the CMO has drastically changed over the years.
What  started  out  as  being  responsible  for  all  marketing
activities in an organization has evolved; today’s CMO must
lead the charge in shepherding brands and companies through
turbulent times, work collaboratively within the C-Suite, and
set the example for the entire organization.
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