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ADVERTISEMENT

Guest blogging has gone mainstream.

It’s one of the best inbound marketing strategies out there.
Strategic guest posting has many benefits, including:

= Driving more traffic.
 Attracting backlinks.

= Generates tons of leads.
» Building brand authority.

However, because it’s such a popular strategy, everyone’s now
doing it.

Site owners are inundated with pitches.
It’'s getting harder to get tangible results through it.

But with the right tactics, you can still make guest posting
work and reap handsome benefits for your business.

In this post, we will reveal eight secrets to guest blogging
success.

1. Develop Relationships with Niche
Influencers Beforehand

Developing relationships with influencers in your space now
rather than later can give you an advantage over competitors
when you are pitching.
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Most sites typically receive thousands of pitches. If a host
blogger knows you, the probability of your email being opened
rises significantly.

These days most site owners won’t look at a pitch from a total
stranger.

Here’'s how to get into the radar of niche influencers:

= Comment on their posts.

» Write them a thank you note.

= Share their posts.

 Reach out to them on social media.

Do all this and you’ll be instantly recognizable when you
pitch. You’ll get a head start on your competition. When you
do this genuinely amazing things happen.

For instance, Kevin Duncan of Be A Better Blogger was invited
to guest blog for Smartblogger because of his prolific
comments.
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Hi Kevin,

Hope you're well. I've been meaning to drop you a line for a while because | see you
name on a regular basis | think you're doing a great job generally of being visible in
the blogging space.

For instance, you seem to be very proactive with regard to commenting and sharing

our stuff on social media. We're grateful for that and it's exactly the kind of thing we
recommend our readers and students do to get noticed.

Anyway, | don't know if you do much guest blogging but | wondered if you might be
interested in writing for us?
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Bottom line: doing good to influencers triggers reciprocity
which builds goodwill towards you.

2. Carefully Select Your Target
Sites

Many businesses claim guest blogging isn’t working for them.

Often, the reason for dismal results is targeting the wrong
sites. Jumping into the guest blogging bandwagon without
choosing your target sites properly only leads to failure.

The secret to success is picking your targets with care.
Choose blogs that fit what your company wants to achieve.

» Target popular sites in your space that are frequented
by the audience you are after.

= Zero in on general sites that may be interested in your
topic (e.g., if you are a website designer you can
contribute to a marketing site and talk about how to
design a smashing marketing site).

 Download this useful list of almost 500 high-ranking
websites that publish guest posts, grouped by niche.

Aaron Orendorff, of Iconicontent, quickly established a
successful business within a couple of months using guest
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blogging as the backbone of his strategy. He mainly targeted
A-list commercial websites.

Check out his Twitter profile:
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His target is evident: top-notch commercial sites.

3. Pitch like a Pro, Not a Bungling
Amateur

Without a stellar pitch, your guest post campaign falls flat.

The key to winning pitches is sidestepping rookie mistakes
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like:

- Failure to include the host’s name or getting it wrong:
Check the target site’s about page so you get the name
right.

= Not including links to your previous work: Throw in at
least three links to your previous posts to showcase
your writing talent to the host.

- Pitching topics totally unrelated to the site: Make sure
your topic fits the blog perfectly.

= Glaring grammar and spelling mistakes: Use editing tools
like Grammarly to improve and polish to your post.

- Not reading and following the writers’ guidelines: You
can find the writers guidelines on the main menu,
sidebar, or footer. These common phrases are used to
describe the guidelines page: “writers guidelines”,
“write for us”, or “contribute”.

4. Pitch a Fully Written Customized
Post

Every site is looking for quality content to keep their
content marketing engine going.

If you give a site owner a publish-ready customized post, you
are likely to get a yes.

To nail this approach, do the following:

» Use a tool like BuzzSumo to analyze the top performing
posts on the site and model them.

 Look for a content gap to fill. Do this by scouring the
comments of popular posts to hear what the audience
wants to learn more about.

 Make sure you link to other related posts on the host
site. Webmasters appreciate this as it saves them time.

» Include their favorite sites in external links. To
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discover these, examine the sites backlink profile using
Link Explorer or Monitor Backlinks. This shows the host
you know their site and mission.

5. Offer an Extra Resource
Alongside the Post

To increase your chances of having your pitch accepted, go the
extra mile.

Offer the host a valuable resource that complements the post.

Here are super simple types of content upgrades you can come
up with:

= A checklist.

= A template.

= A cheatsheet

= A case study.

= A list of resources.

= A PDF version of the post.

Let’s say for example the host publication is about camping.
You can draw up a New Campers Checklist PDF. The host can
offer it to readers as a free download and grow their email
list.

This shows the host how serious you are about adding value to
their audience. On seeing this wunparalleled commitment,
they’'ll say yes.

6. Include a Relevant Contextual
Backlink

Usually, blog owners don’t allow links in the post itself.

They only give free rein in the author bio.



Does this mean getting a link in the body is impossible? Not
at all. What webmasters want are relevant resources that add
value to an article.

Here’s the intel on getting a contextual backlink.

= Ask: When you are upfront about links, the site owner
will see your motives are good and grant your request.

- Relevance: As long as what you’re linking to adds value
to the post, you will succeed.

 Natural: If the link is not forced, but fits naturally
into the context of your subject, you’ll get the green
light.

Here’'s an excellent example of a contextual link from
Backlinko’s Brian Dean.

Let me give you an example... \

The most popular post on my blog is “Google’s 200 Ranking Factors: The

Complete List”.

It’s a post that attempts to outline a list of 200 potential signals that Google uses

to rank pages:

Google’s 200 Ranking Factors: The
Complete List
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This was a guest post for Buffer where Brian was demonstrating
how he substantially improved sign-ups by offering a unique
laser targeted content upgrade on the post itself. The link
isn’'t spammy or unnatural.

7. Optimize Your Author Bio for
Maximum Conversions

Probably, the last thing guest posters think about is their
bio if at all.

This is a big mistake.

The hidden weapon of successful guest posts is an optimized
author bio.

» Statistics from LinkedIn reveal the power of including a
photo on your social media profiles. You receive 36X
additional messages, 21x extra profile views, and 9x
more people reach out to link up with you.

= Show off your personality so readers are drawn to you.

= Avoid using a one-size-fits-all bio. Tweak it to fit the
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specific audience you are writing for. You will connect
better with audiences.

= Massage your keywords into the copy.

= Add some social proof so readers take you seriously.

Check out this optimized bio below.

Marcus Ho

Director at Digital Marketing Agency Singapore
Headshot

ABOUT

USP

About

Marcus is the founder of Brew Inferaciive, an inbound digiial marketing agency that specializes in marketing o the affluent

audience through digital (HEiSiaISeThe Guthor of the highlyraved book) Soeial Paysii) <—— Social Proof

Marcus Ho

Headshot
ABOUT

USP
Link

About

Marcus is the founder of Brew Interaciive, an inbound digral marketing agency that specializes in marketing to the affluent

audience through digital (Helisialsathe author of the highly raved book, Social Payaifi) <——— Social Proof

The bio covers all the bases.

It includes a pro-looking headshot, links back to my site,
shares my company’s unique selling proposition, and underlines
my authority by showcasing my book.



8. Link to a Dedicated Landing
Page, Not the Homepage

When you write a guest post do all you can to maximize gains
on the warm traffic you get.

Do this by linking to a special landing page.
Here’'s how to do just that.

= Design a specific page targeted at your host site’s
visitors instead of sending traffic to a generic page.

= Complement your guest post by offering users a relevant
giveaway that suits the campaign you are running.

» Use interchangeable language on your author bio and
landing page to enable readers to connect the two pages
easily.

» Strip the page of anything that may cause readers to
leave without converting or taking the desired action
(e.g. don’t add link to other pages).

Jacob McMillen does a good job connecting his author bio and
his landing page:

Jacob McMillen is a and content strategist. He helps
businesses stop playing around with content marketing and start seeing

tangible ROI. Download his free guide:
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Jacob McMillen
Jacob McMillen is a website copywriter and content strategist. He helps

businesses stop playing around with content marketing and start seeing

tangible ROI. Download his free guide: 2 Fail-Proof Marketing Strate

(]

(0]
i
i

e f - [ .
Nnecogoc S8 B0
Coaalta WS [mleLeLe

A guest post he did for Crazy Egg takes his readers to the
landing page shown below.

The 2 Best Marketing Strategies For
Businesses On A Budget

Inside You'll Learn...

o/ Mow to make the most of your morketing berdget. 11l show you
the two sirategies that make the most sense for cash-strappad
businesses, and Ml help you determine which is right for you.

1 RATEG I E . o/ Strategies with both immediate RO! and long-term sealing.
2 New businesses need results, but short-term gimicks with no

For B USi n esses scalng potential won't cut It These strategies will help you win

now and win bigger Later,

./ How to understond, hire for, and implement each strotegy.
Whether you ara loaking to oursource your marketing, build an
effective team, or do it yoursell, Il gve you & core
understanding of each strategy and provide resources for In-
dapth study.

On A Budget

We respect your privacy and will NEVER share your info.
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Note that landing page headline matches the title of the free
guide he promised readers on the last part of his bio. This
makes for a smooth and seamless experience for readers.

Because he takes traffic to a landing page where readers can
either sign up or leave, he’s likely to get more conversions.

Summary

With these eight new strategies, you will make your guest
blogging campaigns a resounding success.

More Resources:
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