A Complete SEO Checklist for
Website Owners

Nowadays, every business needs to have a functional website.
Websites have become the face of companies and online
consumers visit those pages to shop, get informed or educate
themselves. That being said, businesses must meet consumer
demands, expectations and needs when it comes to website
browsing and experience. However, in order to do that, they
must first ensure their company websites are visible,
accessible and easily findable online. One of the best ways to
improve website visibility in the online world is search
engine optimization (SEO).

SEQ is a cost-effective marketing campaign that helps websites
rank high on search engines, such as Google. Still, online
market is overcrowded and highly competitive. So much in fact,
that SEO is now mandatory for businesses instead of just
optional. Without SEO, you have no chances of becoming visible
online and you’ll only be overshadowed by your competitors.
Also, SEO demands constant work to produce viable results,
mainly because search engines oftentimes change the rules, as
well as make modifications to their algorithms. Therefore,
here’s a complete SEO checklist for website owners.

Important SEO aspects

To better understand SEO, you have to understand its aspects.
SEO consists of three main categories: technical SEO, on-site
SEO and off-site SEO. These activities help you improve your
website’s visibility, authority, credibility and awareness
online, among other things. Each category serves a specific
purpose of helping both your audience and search engines
understand your website and the content you produce.

Technical SEO focuses on the functionality of your website.
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On-site SEO focuses on optimizing your content and pages for
search engines. Off-site SEO focuses on activates outside your
website that help boost your reputation and trustworthiness.
The more effort you place in optimizing your website, the
higher rankings it will achieve.

Technical SEO

As mentioned before, technical SEO focuses on the
functionality and performance of your website. Website
elements, such as speed, user-friendliness, responsiveness,
security and so on, all influence customer satisfaction, which
is one of the primary factors for search engine rankings.

Website Speed

Speed is crucial for bot your website and your consumers. The
main reason is that literally no one today can tolerate slow
loading web pages. In fact, 67% of consumers will abandon your
website if it takes more than two seconds to load.

In addition, 47% of mobile users will abandon the pages if
they do not load in three seconds or less. That being said,
website speed is a crucial ranking factor, because search
engines will penalize you for having a sluggish website. And,
the reason they do that is that you’re unable to provide a
seamless customer experience on your website, due to it being
too slow.

Responsiveness

Focusing on mobile users 1is more important than ever. As a
matter of fact, mobile traffic has already surpassed that of
desktop, which means that not having a mobile-friendly website
is a career suicide these days. Fortunately, you no longer
have to maintain two versions of your website. Instead,
implementing a responsive design that can adapt to any device
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and screen size will satisfy all your customers.

Security

Modern consumers are much savvier than they used to be, which
means cybersecurity is one of their top concerns. Lacking
proper security measures results in ranking penalty from
search engines and guarantees that your customers won’t be
satisfied with you. Implementing security measures 1is
therefore essential for modern websites. For example, an
SSL/TLS certificate is a good way to secure your website and
ensure good ranking factors for your website.

On-site SEO

On-site SEO are activities with a purpose of optimizing
content and web pages on your website to be more SEO friendly.
In other words, helping search engines understand the context
and the content of your website and its pages. Search engines
crawl your website and leverage information they’ve obtained
to properly index and display it on search results.

Keywords

Keywords are an essential aspect of SEO. When it comes to On-
site SEO, keywords help match the content on your pages and
posts with user intent. In other words, you must rank for
keywords your audience most commonly uses when searching for
something online.

Keywords must be researched carefully, so that you ensure your
efforts are well-placed. If you have difficulties managing
this on your own, you can look for the best search agency that
can help you out with this task. That way, you’ll ensure that
your website is well-ranked and relevant to your audience.
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Content

Content is king in the marketing world. Content on your
website needs to be excellent and relevant, in order to engage
your consumers properly. Content will help inform, educate and
even entertain your audience while on your website. That’'s why
you must optimize it properly and ensure search engines can
adequately display it on their results.

Titles, URLs, Metadata

Optimizing pages is important for SEO. Each page, post and
piece of information must be optimized properly so that both
search engines and your audience can understand it well. For
example, include keywords in title tags for your posts so that
it can match user intent.

Also, restructure your URLs to help search engines understand
the content of your pages. In addition, include detailed
information in Metadata descriptions to help your audience
understand what your pages are about. Optimizing pages and
their elements is essential for SEO and ranking well on search
engines.

Off-site SEO

Off-site SEO are your activities outside your website.
Promoting content on other sources serves a purpose of
building credibility, domain authority and reputation for your
website. Search engines reward websites with good off-site SEO
with high rankings. The main reason is that search engines
favor websites with good relevance and credibility.

Link building

Link building is an SEO activity of creating high-quality
inbound links for your website. In short, the content you
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publish contains a backlink that leads back to your website.
You accomplish this by gquest posting your content on other
relevant and reputable sources, such as other blogs and
websites. In fact, backlinks share the first place with
content as being the most important ranking factor on Google.
The more quality backlinks you have, the higher your rank on
search engines.

Social media

Even though SEO isn’t directly involved with social media,
search engines do prefer websites whose content is popular on
social media networks. Likes, shares, tweets and others make
your content popular and influence user engagement, which
means search engines are more likely to recommend content on
their results that is viral on social media. Sharing your
content on your own social media pages is a good way to start.
You can also leverage influencers to further promote your
content and create a much-needed buzz for your posts.

SEO requires a lot of effort, time and dedication before it
starts showing viable results. A lot of web owners simply give
up before that happens. However, SEO can vastly increase not
just your website’s visibility and awareness, but also boost
your organic website traffic. In other words, investing in SEO
can greatly payoff if you’'re willing to make an effort and
wait for the results to start showing.
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