
AI Might Know What You Are
Feeling Before You Even Do —
Here’s  How  AI  Can  Help  Us
With Client Feedback

Opinions expressed by Entrepreneur contributors are their own.

Let’s be honest. We live in a world where a tweet or review
can  make  or  break  a  brand’s  reputation.  In  this  case,
understanding  customer  feedback  is  more  crucial  than  ever
before. That’s where AI comes in, offering a fresh, smart way
to understand what customers are really saying. It’s not just
about  sifting  through  data;  it’s  about  building  stronger
connections with those who use your products or services.

AI helps us see beyond the words. It detects the essence
behind customer feedback, allowing businesses to respond not
only to the text but to the feelings underneath. This means
companies can address concerns more effectively and anticipate
future needs, leading to happier customers all around. And I
believe  that  adopting  artificial  intelligence  tools  means
we’re not just reacting to feedback; we’re staying ahead of
it.

Last  year,  I  was  privileged  to  be  part  of  a  team  that
developed a unique digital solution — an application — aimed
at  revolutionizing  how  businesses  understand  and  react  to
their clients’ feedback. I would like to share this personal
experience with you.

Related:  Will  Artificial  Intelligence  Replace  Human
Interaction? 4 Ways AI is Impacting and Empowering Customer
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Experience

The idea behind the development
Our  app  is  built  on  the  premise  that  early  detection  of
potential reputational risks can save a brand from significant
damage. When I first envisioned this technology back in 2019,
the goal was clear: create a tool that not only monitors but
also analyzes and predicts potential threats to a company’s
reputation. Basically, we were trying to create a next-level
monitoring system that not only gathers data but also analyzes
it like a real human worker. By March 2023, the application
was officially launched across various app stores, marking a
significant milestone in the whole digital marketing industry.

Using artificial intelligence, the app analyzes vast amounts
of data to identify potential reputational issues as they
develop. This working approach allows businesses to address
these issues before they escalate into a full-blown crisis.
Whether it’s a problematic tweet, a critical blog post, or an
unfavorable review, our technology ensures that its customers’
sentiments  do  not  blindside  companies.  Key  features  we
introduced:

Real-time monitoring of online conversations and media
coverage.
Sentiment  analysis  to  gauge  public  perception  and
identify potential issues.
Predictive analytics to anticipate emerging reputation
risks.
Customizable  alerts  and  recommendations  for  proactive
crisis management.
Comprehensive  reporting  and  data  visualization  for
actionable insights.

Related: 10 Ways to Improve Your Marketing With AI
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Using AI for smarter decisions
The platform we created doesn’t just inform businesses about
existing  problems;  it  provides  insights  and  predictive
analytics that help them understand the underlying factors
contributing to their reputational status. This shift from a
reactive to a proactive stance in managing customer feedback
is  what  sets  companies  apart  in  the  modern  competitive
environment. How does it work? Pretty easy — the application
collects feedback across the Internet, including social media
posts, reviews and comments on feedback platforms, articles
and other sources. Imagine discovering a damaging review not
through social media or, worse, in a local newspaper after the
fact but through an alert that allows you to address the issue
immediately. This capability to monitor reputational risks in
real-time and respond accordingly gives businesses the much-
needed agility to maintain their reputational integrity.

This  is  exactly  how  AI  helps  businesses  understand  their
clients. Today, tech development has gone further than ever
before — the power of artificial intelligence is not only
focusing on predictive analytics but also different aspects,
including  trend  spotting,  personalized  responses,  real-time
insights, sentiment analysis, and quantity and quality data
gathering. Let’s explore:

AI can quickly determine whether customer comments are
positive, negative, or neutral using natural language
processing. This helps businesses understand how their
customers feel and respond appropriately.
It detects patterns in feedback, showing what’s working
well and what needs improvement.
By  understanding  the  tone  and  content  of  feedback,
artificial  intelligence  can  personalize  responses  to
customers, making them feel heard and valued.
AI uses past data to predict future customer preferences
and behaviors, making companies stay ahead of the curve.
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Also, advanced algorithms can be integrated with other
systems like CRM to automate and streamline responses
based on customer sentiments.

Related: You Can Use Data to Woo Your Customers — Here Are 3
Ways How.

Through  predictive  analytics  to
success
The success of the AI-driven app at its launch was a testament
to the growing demand for technologies that enable real-time
information  processing  and  generate  predictable  outcomes.
Modern  users  quickly  appreciate  the  ability  to  pinpoint
potential reputational risks, understanding not only what is
being said but also who is saying it, where, and how quickly
it can impact their brand.

Through  continuous  learning  and  development,  AI  algorithms
have become increasingly adept at interpreting the nuances of
customer  feedback.  The  systems  are  continually  evolving,
learning  from  new  data  and  improving  their  predictive
accuracy. This ongoing development is crucial as it ensures
that artificial intelligence remains effective in a changing
digital  landscape,  where  customer  behaviors  and  online
interactions are constantly in flux.

Smart AI as a strategic partner in
reputation management
The  best  part  about  apps  and  platforms  linked  with  new
technologies is that they are more than just tools — they are
strategic partners that help businesses manage their online
presence. With AI technology, companies can quickly spot and
address  potential  reputation  risks,  making  it  easier  to
understand and use customer feedback effectively.
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Today, AI has become the top choice for managing reviews and
online reputations, allowing companies to stay on top of even
the most minor changes. Have you already integrated advanced
algorithms into your digital marketing strategy?
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