
Australia’s  ‘Graphic  and
Confronting’  Covid-19  Ad
Could  be  the  Most  Hard-
Hitting Yet

As with the rest of the world, Australia is on a drive to
persuade its citizens to take up Covid-19 vaccinations being
offered by the government. The country is currently seeing one
of its largest spikes in infections due to the most infectious
Delta variant of the virus spreading and has begun a hard-
hitting  and  controversial  advertising  drive  to  show  the
potential impact catching the disease could have.

Recommended articles
https://www.adweek.com/creativity/australias-graphic-and-confr
onting-covid-19-ad-could-be-the-most-hard-hitting-yet/

https://rassegna.lbit-solution.it/australias-graphic-and-confronting-covid-19-ad-could-be-the-most-hard-hitting-yet/
https://rassegna.lbit-solution.it/australias-graphic-and-confronting-covid-19-ad-could-be-the-most-hard-hitting-yet/
https://rassegna.lbit-solution.it/australias-graphic-and-confronting-covid-19-ad-could-be-the-most-hard-hitting-yet/
https://rassegna.lbit-solution.it/australias-graphic-and-confronting-covid-19-ad-could-be-the-most-hard-hitting-yet/
https://www.adweek.com/category/coronavirus/

