Bing Ads launches new action
extensions to highlight
calls-to-action

Bing Ads has taken the wrapper off a brand new ad extension.
Action extensions launched globally in all supported languages
Wednesday and are available on desktop and mobile devices.

What they look like. The action extensions feature one of 70
pre-defined calls-to-action.

ey e Mo
Contoso.com | Contoso Official Site
www.contoso.com B re
Ad Get All Your Contoso Products Now! de
Free Shipping - Fast Service - Fabulous Deals t
a
Ad| Save on Flights, Hotels and More. Wherever il

you travel, Take Contoso.

OnEHEQﬁ Yope2asctfon B8%tensions appear as a button to the right
ep Discolnts on Hotels, Flights, Rental Cars Y
of the ad copy.

Ed Reserve ou

ca
n

On mobile, the action extension appears with a related icon@d5s
below the ad. It can also display below other extensionsSO
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Action extensions are supported in the web UI, the web bulk
account management tool, the Bing Ads campaign management
service API and the bulk API.

You have the option of setting a URL for an action extension.
If you leave the field blank, Bing Ads will use the ad’'s URLs
(or the URL at the keyword level, if provided) as the landing
page for the extension.

Action extension clicks are charged the same as headline
clicks.

Why you should care. Action extensions take a page from
display and social media ads that feature prominent calls-to-



action. You won’t find this ad extension in Google. Its only
available in Bing Ads. It will be interesting to see how these
impact click-through and conversion rates.
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