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I fear brands have flopped the World Cup before it’s even
started.

A World Cup hosted on U.S. soil is something most of us will
see once in a lifetime. More than just another tournament,
this is a cultural moment that will live in the history books.
5.6 billion people will be watching, or the equivalent of 44
Super Bowl audiences. Brands have a chance to be part of that
story and do something legendary.

Instead, we’re weeks out, and it’s pretty quiet.

Yes,  Adidas  dropped  an  absolute  bomb  last  week  with  an
incredible film, and Fox Sports came out strong by challenging

https://rassegna.lbit-solution.it/brands-are-already-losing-the-world-cup/
https://rassegna.lbit-solution.it/brands-are-already-losing-the-world-cup/
https://event.adweek.com/awh-cannes-2026?itm_source=articletop&ref=articlebox
https://event.adweek.com/awh-cannes-2026?itm_source=articletop&ref=articlebox
https://www.adweek.com/category/world-cup/
https://www.adweek.com/brand-marketing/timothee-chalamet-builds-his-dream-soccer-team-in-adidas-world-cup-short/
https://www.adweek.com/convergent-tv/fox-sports-looks-for-a-miracle-with-its-world-cup-promo-campaign/


us to believe Team USA can win.
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