
Brands  Are  Making  a  Fast
Break for the WNBA All-Star
Game

The  future  of  brands  gets  decided  here.  Join  the
industry’s top marketers at Brandweek for the ideas,
insights,  and  connections  shaping  what’s  next.  Get
your ticket.

The 2026 AT&T WNBA All-Star Game is bringing out the stars,
including Napheesa Collier, Caitlin Clark, Breanna Stewart,
A’ja Wilson, Paige Bueckers, Angel Reese, and many others this
Saturday  at  the  United  Center  in  Chicago.  And  brands  are
preparing their game plans as well.

For  fans  headed  to  the  Windy  City  for  this  weekend’s
festivities, the immersive experience WNBA Live Presented by
AWS will be on hand to entertain you as it returns for its
fifth year at Chicago’s McCormick Place. The event offers the
WNBA and its partners a chance to connect with supporters
through unique activations, from opportunities to meet their
favorite  players  and  legends  and  attend  engaging  panel
discussions  to  access  exclusive  merchandise,  basketball
contests, and more.
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