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Moviegoers at a screening of Rogue One: A Star Wars Story in
Los Angeles Saturday night got much more than a film and some
popcorn.

Facebook’s  Oculus  virtual  reality  division  teamed  up  with
cinematic  theater  experience  provider  Cinespia  to  debut  a
four-minute  immersive  experience  that  enabled  attendees  to
experience all the bells and whistles of VR without a headset.

The Los Angeles event marked part of a national ad campaign
this holiday season for the Oculus Quest—Facebook’s biggest
effort  backing  VR  to  date—which  also  includes  television,
social and digital.

The TV spot debuted earlier this month, directed by Fredrik
Bond and featuring actor Eric Wareheim (Tim and Eric Awesome
Show, Great Job!, Master of None) portraying the character
Reality.

[embedded content]
Wareheim’s  Reality  character  also  interacts  online  with
people, via social and digital channels, commenting on his
struggles with VR. And people can play with stickers and GIFs
of the Reality character.

We are especially excited about where we’re going with VR
right  now,”  Rebecca  Van  Dyck,  chief  marketing  officer  of
augmented reality and VR at Facebook, said in an interview.
“This is a super-exciting time for VR in general. VR has been
a tethered headset since its inception, and Quest is the first
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time  we’ve  had  a  stand-alone  experience—a  fully  immersive
experience without being tethered to a computer.”

Oculus  and  Cinespia  transformed  the  historic  Los  Angeles
Theatre with lasers, projectors and practical effects, and
Oculus said this event marks the first time these technologies
were combined together to demonstrate the scale and impact of
VR.

“What if you were in a room that was just taken over by the
whole experience?” Van Dyck said.

The event began with a 2D video of VR rhythm game Beat Saber,
followed by a transition to 3D movement and sound for a look
at  popular  VR  adventure  game  Moss,  which  climaxed  with  a
battle between Quill, the game’s mouse hero, and a slithering
snake.

Oculus/Cinespia

Beat Saber
Oculus/Cinespia
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The next stop was zero-gravity sports game Echo Arena, for
which  the  theater  was  transformed  into  an  orbital  space
station, where 3D characters engaged in combat.

Echo Arena
Finally, tying in with the movie that they came to see, Darth
Vader appeared and used the power of the Force to make the
theater walls crumble and lava gush through the cracks.

Oculus/Cinespia



Vader Immortal
Following Rogue One: A Star Wars Story, guests were invited to
try out Vader Immortal: A Star Wars VR Series on the Oculus
Quest, as well as to explore the Los Angeles Theatre—which is
rarely  open  to  the  public—complete  with  full  bars  and
concessions, a DJ dance party in the ballroom and Cinespia’s
custom photo booth.

“Vader Immortal was perfectly suited to the experience before
watching Rogue One,” Van Dyck said.

Oculus said the process of creating the VR experience took
eight weeks, and it worked with engineers, programmers and
designers from VTProDesign.

AKQA San Francisco was the agency behind the event, and it was
directed by Bradley G. Munkowitz (GMunk).

They took a 3D scan of the building and created a 16K by 8K
resolution  spherical  map  powered  by  22  high-powered
projectors, adding in 16 lasers to map out the venue space in
greater detail and create volumetric beam and aerial effects,
including a set of custom lasers that projected out into the
crowd.

The engineers built a custom hologram mesh screen to provide

https://www.adweek.com/digital/oculus-is-finally-releasing-a-full-standalone-vr-headset-shipping-in-spring/
https://www.adweek.com/creativity/check-out-the-12-campaigns-that-won-top-honors-at-2019s-clio-awards/
https://www.adweek.com/tv-video/the-move-away-from-computer-generated-video-shows-consumers-appreciation-for-more-realistic-content/


the illusion of 3D objects floating around the stage, adding a
jumbo LED video screen to enhance the holographic effects by
producing a parallax effect.

Finally, the team added to the digital effects with actual
effects,  such  as  fog  and  confetti,  to  simulate  in-game
particle effects.

A custom audio solution was developed using 22 channels of
audio and custom tracks.

Oculus’ campaign is “a really unique concept to help express
what makes VR great, Defy Reality,” Van Dyck said, adding that
the  company  is  “taking  it  to  next  level  for  the  holiday
season.”
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