
COP26 Open Letter on Climate
Disinformation  Targets  Tech
Platforms

An open letter has been signed by sustainability organizations
and advertisers which aims to send a message to climate change
summit COP26’s presidency and the United Nations Framework
Convention on Climate Change (UNFCCC) as well as the world’s
largest technology platforms including Facebook, TikTok and
Twitter to tackle the spread of climate mis/disinformation.

Don’t miss The Business of Marketing podcast featuring leading
c-suite  executives  sharing  insights  on  the  importance  of
leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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