
Cosmopolitan’s  Messenger
Group  Effect  Celebrates  New
Year’s Eve

Cosmopolitan and Messenger have partnered to release a Group
Effect on Messenger called “Nugget Cheers.” Messenger’s Group
Effects are augmented reality overlays that apply to every
participant  in  a  video  call.  They  can  be  activated  in
Messenger  video  calls  with  two  or  more  participants.

Recommended articles
https://www.adweek.com/social-marketing/cosmopolitans-messenge
r-group-effect-celebrates-new-years-eve/

https://rassegna.lbit-solution.it/cosmopolitans-messenger-group-effect-celebrates-new-years-eve/
https://rassegna.lbit-solution.it/cosmopolitans-messenger-group-effect-celebrates-new-years-eve/
https://rassegna.lbit-solution.it/cosmopolitans-messenger-group-effect-celebrates-new-years-eve/
https://www.adweek.com/adw_slide/cosmopolitan-hearst/
https://www.adweek.com/media/messenger-how-to-use-the-heads-up-group-effect/
https://www.adweek.com/media/messenger-how-to-use-the-heads-up-group-effect/

