
Designers  Love
Solutions—Let’s  Create  One
for Our Diversity Problem

Over  the  course  of  my  career,  I’ve  noticed  most  design
organizations—from  multinational  corporations  to  startup
agencies—have a shared problem: Their teams don’t reflect the
world we live in. Diversity in the design community is minimal
at best.

Don’t miss The Business of Marketing podcast featuring leading
c-suite  executives  sharing  insights  on  the  importance  of
leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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