Dunkin’ Ad Pays Tribute to 3
Generations of Women
Franchisees

After the success of its star-studded campaign at the Grammy
Awards and Super Bowl, Dunkin’ took a different approach to
its marketing with an ad focused on real franchisees.

Produced by Ben Affleck’s agency, Artists Equity, the 30-
second spot tells the story of three generations of women who
have operated a Dunkin’ in the small town of Wellsboro, Pa.,
starting in 1979.

The sweet film, which debuted during the Academy Awards, shows
how Nicole York and her daughter, Willow Brion, work together
by greeting regulars, serving seniors who use their Dunkin’ as
a social hub and dishing out doughnuts to kids who are so
excited that they dance in front of the case. York laughs
about how she almost got fired by her own mother, while Brion
expresses pride in her plans to take over the business.

“At Dunkin’, every franchisee tells a unique story of
dedication, hard work and deep community commitment,” Chris
Beijar, Dunkin’ vice president, 1integrated marketing
communications, told ADWEEK. “Among these, Nikki York’s family
franchise in Wellsboro, Pa., truly stood out. Working the
business day in and day out since 1979, and now with the third
generation at the helm, this store is more than a
business—it’s a family legacy.”

While Dunkin’s Super Bowl ad focused on the love consumers
feel for the brand and how it helps them pursue their
dreams—even Affleck’s ill-conceived desire to form a boy
band-the goal of this spot is to demonstrate how the chain
fuels the ambitions of small business owners, according to
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chief marketing officer Jill McVicar Nelson.

“While our brand is known for its fun and lighthearted side,
this campaign showcases the heart and soul that not only makes
our brand so special, but connects it in uniquely meaningful
ways to the communities it serves,” she said in a statement.
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