Encouraging Consumers to
Recycle Is a Marketing Win
for Brands. So Why Aren’t
More Doing It?

When it comes to what should be done with a used pizza box,
Richard Venditti is about as informed a consumer as a pizza
chain 1is 1likely to get. A chemical engineer and paper
scientist, Venditti is also a professor who teaches unit
operations of pulp and paper, environmental Llifecycle
assessment and bioeconomy at North..
https://www.adweek.com/brand-marketing/pizza-box-recycle-marke
ting-win/
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