
Facebook  Just  Reopened  the
Door  for  Cryptocurrency  Ads
From Pre-Approved Brands
The blanket ban on cryptocurrency ads that Facebook announced
in late January is no longer in effect, but that doesn’t mean
every company with “coin” at the end of its name can flood the
social  network  with  ads.  Product  management  director  Rob
Leathern  announced  in  a  blog  post  Tuesday  that  ads  that
promote  cryptocurrency  and…
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