Fandom Doesn’t End When the
Game Does—Neither Should the

Marketing

This post was created in partnership with Roku Sports fans
spend hours following their favorite teams, players, podcasts,
and traditions. For brands, those interests «create
opportunities to connect with consumers [..]
https://www.adweek.com/brand-marketing/fandom-doesnt-end-when-
the-game-doesneither-should-the-marketing/
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