Five ways to target ads on
Google that don’'t 1involve
keywords

Google is synonymous with search, but there are many different
ad types available to Google advertisers that don’t require
keyword targeting at all.

In fact, Google Ads can be a particularly powerful tool for
marketers who want to test different digital ad types without
the complexity of managing multiple publishers. While Google
isn’t quite a one-stop-shop for all digital advertising, it
comes close.

So, if you want to expand your digital advertising strategy
beyond keyword targeting, but aren’t ready to venture beyond
Google, here are some tactics you can test from within your
Google Ads account.

Display ads

Google’'s display network (GDN) is comprised of over two
million websites and reaches 90% of global internet users.
Display ads come in a variety of flavors, but for the purpose
of categorization, when I refer to display ads, I mean banners
and text ads (as opposed to video ads) which run on websites
such as blogs, YouTube and within apps.

Whitepaper


https://rassegna.lbit-solution.it/five-ways-to-target-ads-on-google-that-dont-involve-keywords/
https://rassegna.lbit-solution.it/five-ways-to-target-ads-on-google-that-dont-involve-keywords/
https://rassegna.lbit-solution.it/five-ways-to-target-ads-on-google-that-dont-involve-keywords/
https://searchenginewatch.com/2019/06/25/google-ads-hacks/
https://support.google.com/google-ads/answer/2404191?hl=en

Display ad placement examples—source: Google Ads

Google’s display network is vast and gives advertisers a lot
of options when it comes to ad formats. These include:

= Animated and nonanimated image ads

= AMP HTML (mobile-optimized) ads

= HTML5 ads

= Responsive image ads

= Text ads

» Video ads (I’'ll address these separately)

You can find a complete list of ad specifications here.

Display ads can be targeted in a variety of ways including
(but not limited to) keywords. However, keep in mind that
keyword targeting on display isn’t the same as keyword
targeting on search.

Display advertising is based on context, so ads don’t appear
based on a user’s search query, but show up passively beside
content that is contextually relevant to an advertiser’s
specified keywords. That's why it’'s helpful to use targeting
criteria that focus on topics, interests, and demographics (in
addition to or instead of keywords).


https://support.google.com/google-ads/answer/1722096?hl=en
https://searchenginewatch.com/4-specific-strategies-finding-LSI-keywords-boost-SEO

Image Source: Google Ads

Display ads can also be targeted by interest or affiliation
targeting or by selecting specific websites (placements).
Advertisers can select multiple targeting criteria to narrow
down the volume of impressions and clicks or cherry-pick one
or two types of targeting for broader reach campaigns more
suitable for branding than response.



Example of topics available for Google Display targeting—Image
source: Google Ads

Google’s display network offers the same basic versatility as
a third-party programmatic display vendor such as Adroll or
Sitescout. Since there’s no minimum spend requirement,
advertisers can experiment with ad formats, different
targeting criteria, and creative while reaching a large
audience.

Video ads

Video ads are shown on YouTube and the GDN. Advertisers can
choose from a variety of different ad types and formats when
promoting videos on YouTube. These include the display,
overlay, skippable video, non-skippable video, and bumper ads.


https://support.google.com/youtube/answer/2467968?hl=en

Image Source: Google Ads

YouTube reaches an astounding one billion users and ads can be
targeted in a variety of ways from within the Google Ads
platform. These include broader targeting criteria such as
basic demographics and more detailed demographics (For example
college students, homeowners, and others).

YouTube also supports interest targeting, affinity audiences
(people who have a strong interest in related topics), life
events, remarketing audiences, placements/channels, topics,
keywords, and devices.

While keywords-targeting is available on YouTube, it’s not
essential. Adding keywords to your YouTube targeting can
reduce the volume of impressions, so it’s a tactic that should
be monitored closely as it can often hobble a campaign (in
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terms of reach).

Shopping ads

Shopping campaigns rely on merchant product feeds rather than
keywords for targeting. They’'re currently the only ad type
that incorporates images on Google’s search results pages.

Retailers can showcase key aspects of a given product in a
shopping ad including a product photo, title, price, store
name, product review, and more.

Shopping ads rely on Merchant Center product data to display
in the search results. They’'re dynamic, in that Google will
show the ads most relevant to a user’s query based on details
in the merchant feed (rather than keywords the merchant bids
on). The three types of shopping ads available include:

» Product shopping ads—Created using the data in your
merchant center feed. These ads appear at the top of
Google’'s search results or on the Shopping search
results page on Google.
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Example of Product Shopping Ads—Image source: Google Ads

» Local catalog ads-These ads use the feed data from local
inventory ads on the GDN and drive traffic to local
stores.

= Showcase shopping ads—These shopping ads allow merchants
to group related products together and view them side by
side in the search results (see the example below).
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Example of a Showcase Shopping Ad-Image Source: Google Ads

Google Shopping campaigns are created within the Google Ads
interface, but an important first step is for retailers to
create a Google Merchant Center account then set up a product
feed.
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App promotion

Google has a specific campaign type for advertisers that want
to promote app downloads and in-app purchases. App campaigns
on use text assets from an app’s Google Play store listing,
although some text is required to set up the ad.

App ads are eligible to run on Google Search, Google Play,
YouTube, GDN, AdMob, and other publishers that host app ads.
App ads feature an “Install” button that, when clicked, 1links
to the store page for the given app.

Remarketing and audience targeting
(Personalized advertising)

Remarketing and audience targeting aren’t isolated to a
specific campaign type but can be applied across most
campaigns. Note that some categories such as gambling and
healthcare are prohibited from using Google’s personalized
advertising features. Personalized advertising 1is worth
mentioning as a separate targeting criterion (above and beyond
keyword targeting) because it’'s a powerful way for advertisers
to connect with interested prospects.

Remarketing, in its simplest form, is a way to show ads on
external websites or apps to people who have visited your
website in the past. Advanced remarketing is more dynamic and
personalized. It enables advertisers to show specific products
or services 1in ads based on what users viewed on their
website. Video remarketing shows ads on Google and the GDN to
people who have interacted with videos on an advertiser’s
YouTube channel.

Google also allows advertisers to upload customer data (e.g.,
customer list remarketing) taken from their internal customer
contact information. These ads will only show when the user 1is
logged into their Google account and can be a very effective
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way to reach interested consumers.

Audience targeting is a form of personalized advertising that
allows advertisers to create audience lists that serve custom
ads. Audience lists are set up in Google Ads as remarketing
lists and assigned at the campaign level. Advertisers can also
expand their reach with affinity targeting, which targets
display, search, or video ads based on user interests, habits
or intent (for example, what they’re actively searching for).

Details on different audience list types and setup information
can be found here.

Whitepapers

Related reading

Th
er

ar

fi
ve
ke

el
em
en
ts
be
hi
nd

st
ro

ng


https://support.google.com/google-ads/answer/2497941?hl=en
https://support.google.com/google-ads/answer/2454064?co=ADWORDS.IsAWNCustomer%3Dfalse&hl=en
https://support.google.com/google-ads/answer/2454064?co=ADWORDS.IsAWNCustomer%3Dfalse&hl=en
https://support.google.com/adwords/editor/answer/1052569?hl=en
https://searchenginewatch.com/2019/07/22/optimize-sales-funnels-using-analytics/

sa
le

fu
nn
el

Fo
cu

on
ra
is
in

aw
ar
en
es

of
yo
ur
bu
si
ne
SS

Mo
re
ti
ps
in
cl

ed
op





https://searchenginewatch.com/2019/07/19/power-of-video-content/




to
ra
nk
on
Go
0g
le

Ev
er

ye
ar
ou

te
am
an

yz
es
si
te
au
di

re
su
1t

of
ou

us
er


https://searchenginewatch.com/2019/07/17/the-most-common-seo-errors-research-infographics/

to
fi
nd
ou

th

mo
st
co
mm
on
SE

er
ro
rs



la
st

ye
ar

If
yo

re
lo

in

fo

wa

to
op
ti
mi
ze
yo
ur
si
te
fo

te
ch
ni
ca

SE


https://searchenginewatch.com/2019/07/16/delete-your-pages-and-rank-higher-in-search-index-bloat-and-technical-optimization-2019/

an

ra

be
tt
er

co
ns
id
er
de
le
ti
ng
yo
ur
pa
ge

kn
ow

cr
az

Y.,
ri

t?
Lo
ts
of
po
in
ts



co
ve
re
d
wi
th
SC
re
en
sh
ot
S.

Five ways to target ads on Google that don’t involve keywords


https://searchenginewatch.com/2019/07/30/ways-to-target-ads-without-keywords/

