Goldfish and Frank’s RedHot
Make a New Hot Sauce-Flavored
Cracker

Americans eat about 150 billon Goldfish crackers each year,
according to the brand, and very soon they’ll have the
opportunity to turn up the heat: Goldfish and Frank’s RedHot
have joined forces make a limited-edition hot sauce-flavored
cracker, scheduled to arrive on store shelves nationwide in
May .

Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of leveraging the intersectionality of marketing, finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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