Google ad revenue growth
popped back 1in Q2

After several quarters of slowing growth, Google parent
company Alphabet reported strong advertising revenue growth in
the second quarter of 2019.

Ad revenue trends. Google generated $32.6 billion in
advertising revenue in the second quarter, a 22% increase year
over year.

Ad revenue from Google properties (Search, Maps, Gmail,
YouTube, Play Store, Shopping) was $27.3 billion, up 24% year
over year.

Google Network ad revenue was $5.3 billion, an increase of 13%
from the previous year.

Clicks and CPCs. Click volume on Google properties increased
by 28% year over year, while CPCs (cost-per-click) on Google
properties was off by 11% from the previous year.

What do these numbers tell us? After huge year-over-year
increases in click volume through most of 2018, click growth
has slowed over the past two quarters by comparison. As you
can see from the chart below, CPCs have been going down for
years — Google had said this was largely due to mobile and
YouTube. However, over the past two quarters, Google has noted
YouTube’s click and CPC growth during its earnings calls.

Alphabet CFO Ruth Porat said, ” YouTube was again the second
largest contributor of revenue growth.” The company does not
break out revenue numbers for YouTube.
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Lower ad prices, at an aggregated level, are not unique to
Google. Facebook’'s seeing lower prices from its newer
Instagram and Stories ad prices, for example. Remember also
that these are aggregated, global numbers and may not bear any
resemblance to what you’re seeing in your accounts.

Notable Search updates. Google CEO Sundar Pichai mentioned the
slew of ads announcements that came out of Google Marketing
Live last quarter in addition to several other updates to
Search, including augmented reality and 3D product images in
search, full coverage news results and the redesigned mobile
search results page (with the black ad label).

Pichai noted two YouTube content initiatives “that help
advertisers reach new audiences”: Ad-supported YouTube
Original series, movies and live events that will be available
to users for free; and YouTube TV’'s 70-plus channels will be
available to advertisers in Google Preferred.

Asked about the announcements from GML he’s most excited about
as being “particularly material over the longer term,” Pichai
mentioned discover ads and gallery ads. “I mean, they’re both
pushing us towards mobile-first, visually-rich immersive ad
formats,” he said, while couching expectations since “it’s
early days.”
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day-to-day editorial operations across all of our
publications. Ginny writes about paid online marketing topics
including paid search, paid social, display and retargeting
for Search Engine Land, Marketing Land and MarTech Today. With
more than 15 years of marketing experience, she has held both
in-house and agency management positions. She can be found on
Twitter as @ginnymarvin.
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