
Google Releases an SEO Tool
that Measures 10 SEO Metrics
by @martinibuster
Google’s Webmaster Central announced an SEO Audit category to
their Chrome Lighthouse developers extension. Should you get
excited? The plugin is deceptively basic. However, it’s worth
a look because if some of the factors the plugin measures
correlate to actual ranking factors, then it may be worthwhile
to add this to your SEO toolbox.

The  Lighthouse  Chrome  browser  plugin  contains  audits  for
performance,  progressive  web  apps,  accessibility,  best
practices  and  now  Google  has  added  a  search  engine
optimization auditing category. As a total package it’s a
nifty app for helping create the very best user experience.

Chrome  SEO  Plugin  is  Modest  in
Scope
The current release of the SEO module is modest in scope. The
generated report scores against only ten (very) basic SEO
related  factors.  Google’s  announcement  acknowledges  the
inherent shortcomings in the amount of useful informatin the
plugin offers. But it also promises that there will be more
features added in the future. Here is what Google published:

“The current list of SEO audits is not an exhaustive list,
nor does it make any SEO guarantees for Google websearch or
other search engines. The current list of audits was designed
to validate and reflect the SEO basics that every site should
get right, and provides detailed guidance to developers and
SEO practitioners of all skill levels. In the future, we hope
to add more and more in-depth audits and guidance…”
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Is the Viewport Meta Tag a Ranking
Factor?
The SEO metrics the plugin reports on are somewhat curious.
For example, one of the metrics is the Viewport Meta Element.
We know that Google is moving toward a mobile index, so it
makes  sense  that  mobile  friendliness  might  be  a  ranking
factor, either directly or indirectly as an indexing factor.

This is an SEO plugin from Google that is ranking the viewport
meta element in the context of SEO. For anyone still on the
fence about moving toward a mobile first website, this should
be a wake up call.

Are Legible Fonts a Ranking Factor?
This metric about the size of a font is related to mobile
friendliness. The size of a font affects how comfortable it is
to read content on a mobile device. Mobile friendliness is not
a metric commonly associated with SEO.

Optimizing for a search engine has traditionally meant making
it  easy  for  a  search  engine  to  discover  and  crawl  your
content. Another aspect of SEO has been to create content that
a search engine can understand.

How easy it is for a user to read content does not fit into
the traditional search engine optimization box. This is a User
Optimization Metric, not a Search Engine Optimization metric.
Unless font legibility on mobile devices are a Google ranking
factor.

Is the size of a font for mobile devices a ranking factor?
This is not known. Given that the Lighthouse SEO Module ranks
it, it would be safe to at least treat font size as if it were



a ranking factor.

Is  the  Meta  Description  an  SEO
Factor?
The meta description is another curious metric to include in
an SEO plugin. Traditionally the meta description has been
used by Google for display purposes only. It has never been
regarded as an element used for ranking a website. There are
anecdotal reports of ranks dropping after changing the meta
description .

Has Google ever commented on meta descriptions? Yes! Google’s
own Matt Cutts has encouraged publishers to either have unique
meta descriptions or no meta descriptions, and to absolutely
avoid duplicate meta descriptions.

Given this history of how Google treats meta description, the
fact that Google included meta descriptions as an SEO metric
is highly interesting. It adds more fuel to the debate over
whether meta descriptions are a ranking factor or not. What do
you think?

Ten Google Lighthouse SEO Factors
Here is a list of the ten SEO factors that Google Chrome’s
Lighthouse measures:

Meta Viewport Element1.
Title Element2.
Meta Description3.
Page has successful HTTP status code4.
Links have descriptive text5.
Page isn’t blocked from indexing6.
Document has a valid hreflang7.
Document has a valid rel=canonical8.
Document uses legible font sizes9.
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Document avoids browser plugins10.

Is  the  Lighthouse  SEO  Module
Useful?
I will be frank. The Lighthouse SEO Chrome extension is not an
expert level tool. It doesn’t even come close. However, given
that it’s a tool created by Google, it may be useful for you
to explore. More information is always welcome because data is
useful. It will be interesting to see what Google adds next.
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