
Google’s  AI  search  changes
upended online publishing

This is The Stepback, a weekly newsletter breaking down one
essential  story  from  the  tech  world.  For  more  about  AI’s
impact on the web, follow Emma Roth. The Stepback arrives in
our subscribers’ inboxes on Sunday at 8AM ET. Opt in for The
Stepback here.

How it started
The digital publishing industry has relied on Google for a
very long time. Many outlets spent time and money optimizing
their webpages to show up at the top of the search engine,
with the goal of getting readers to click on their articles or
discover their websites for the first time. For years, the
relationship  between  Google  and  publishers  was  largely
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reciprocal; online pub …

Read the full story at The Verge.

https://www.theverge.com/column/1017983/google-ai-search-onlin
e-publishing
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