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Halloween dominated the Hot Topics charts for Facebook and
Instagram in October, according to Facebook IQ.

Trick  or  treating  was  joined  by  National  Breast  Cancer
Awareness Month and Diwali among holidays and events on both
platforms.

Major League Baseball’s World Series was the hottest sports
topics on both platforms, but even more so on Facebook. The
National Basketball Association’s Los Angeles Lakers and World
Wrestling  Entertainment  star  Brock  Lesnar  also  heated  up
Facebook, while Instagrammers chatted up the National Football
League’s San Francisco 49ers.

The entertainment category on Facebook last month was paced by
Ellen DeGeneres and Joaquin Phoenix, while Phoenix and Lizzie
McGuire led Instagram.

The people category was topped on both Facebook and Instagram
by the late Rep. Elijah Cummings (D-Md.) and late actor John
Witherspoon.

The hottest Hot Topic in the brands and products category on
Facebook in October was Fortnite, while Instagrammers were
feeling charitable, discussing March of Dimes and Habitat for
Humanity.

Finally, in the food and drink category, Vietnamese food sated
the  appetites  of  Facebook  users  last  month,  while
Instagrammers  wasted  away  again  in  Margaritaville.
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Facebook IQ measured subjects that drove disproportionately
high volumes of discussion on both social platforms, marking
the latest in a Facebook-Adweek Hot Topics monthly series that
began in 2015.

Check out the data-based graphics below to learn more about
recent, topical social trends:

Facebook IQ

Facebook IQ
https://www.adweek.com/digital/halloween-dominates-facebook-an
d-instagram-conversation-in-october/

http://www.adweek.com/tag/facebook-iq-hot-topics/

