Havas CCO Explains Their O0dd
Internal Video Starring Juice
Bars and Poop Emojis

Havas North America is a little different, and the privately
owned network doesn’t do things quite like all the other ad
agencies you know. At least that’s what co-chairman and chief
creative officer Jason Peterson says—and he makes no apologies
for his own at-times-controversial style. In recent days, a
video distributed internally to the network’s..
https://www.adweek.com/agencies/havas-cco-explains-their-odd-1i
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