
Here’s What the VR Experience
at SXSW Looks Like

Without in-person experiences, brands have seen success in the
past year by hosting activations in virtual worlds—accessible
using VR headsets like the Oculus Quest, or simply through a
phone or laptop.

Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of  leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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