Here’s Why The Pill Club
Placed a Uterus Vending
Machine 1n NYC

The global sexual wellness market is expected to reach $41.6
billion by the year 2027. Yet social stigma, particularly when
it comes to healthcare that doesn’t apply directly to
cisgender men, remains a major hurdle for access to things
like birth control. According to The Pill Club, getting
contraception should be as easy as visiting a vending machine.
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