
How a Strong Personal Brand
Can  Justify  Charging  a
Premium
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You can charge a premium for products or services if you have
a  strong  personal  brand.  Individuals  build  their  personal
brand by utilizing their reputation, expertise and influence
to create a perceived value for their products or services.

Having a personal brand will position you as an authority in
your field, which may cause people to perceive your products
or  services  as  having  a  higher  quality  or  greater  value,
potentially leading them to be willing to pay more for them.

Whether you’re an entrepreneur, a creative professional or an
executive, building a personal brand will help you stand out,
establish credibility and attract new opportunities. But what
does personal branding have to do with public relations? In
this article, we’ll explore how your personal brand relates to
PR and why it’s essential to integrate the two.

Related: 8 Reasons a Powerful Personal Brand Will Make You
Successful

Defining your personal brand
Your  brand  is  the  unique  combination  of  your  skills,
experience, personality, values and reputation that sets you
apart from others. It’s how people perceive you and what you
stand for, personally and professionally.
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By crafting a compelling personal brand story, you can create
an emotional connection with your audience, establish trust
and  credibility,  and  differentiate  yourself  in  a  crowded
market.  A  well-told  brand  story  can  help  to  build  brand
loyalty and affinity, ultimately driving business success.

A strong personal brand is built on consistency, authenticity
and a clear message that resonates with your target audience.

How  personal  branding  gives  you
notoriety
Creating notoriety can result from viral fame or social media
stardom or by strategically leveraging your personal brand. At
its core, notoriety is all about expanding your network and
leveraging your reputation with various stakeholders, such as
customers,  employees,  investors  and  the  media.  Your  brand
plays a significant role in shaping how these stakeholders
perceive you and your organization, impacting the success of
your public relations efforts if you don’t have an excellent
personal brand.

Here are a few ways your personal brand can impact your brand
awareness:

Establish your credibility as an expert

A strong personal brand can help establish your credibility as
an expert in your industry. This can make it easier to secure
media coverage, speaking engagements and other opportunities
that  can  enhance  your  reputation  and  promote  your
organization.

Building credibility is essential for establishing trust and
confidence  in  your  abilities,  expertise  and  character.  To
build credibility, consistently demonstrate expertise in your
field,  provide  value  to  your  clients  or  customers,  be
transparent and authentic in your communication and actions,
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and  cultivate  strong  relationships  with  others  in  your
industry or community.

Seeking feedback and continually improving your work can also
establish a reputation for excellence and dedication to your
craft.  Remember  that  building  credibility  takes  time  and
effort,  but  by  consistently  demonstrating  your  knowledge,
reliability and integrity, you can establish a reputation that
earns the trust and respect of others.

Consistency is key when establishing yourself as an expert,
and a strong personal brand can help ensure your messaging and
actions align with your overall goals and values. This can
help build trust and strengthen your relationships with key
stakeholders.

Differentiate yourself

In today’s crowded market, standing out from the competition
is essential. Your personal brand can help differentiate you
and your organization by highlighting your unique strengths
and values.

To differentiate yourself in a crowded market, it’s pertinent
to identify your unique selling proposition (USP) or what sets
you apart from others in your field. You can achieve this by
pinpointing  your  core  competencies,  skills  and  experiences
that  make  you  stand  out.  You  should  focus  on  building
expertise in a specific niche or area and showcasing your
personality  and  values  to  create  a  unique  brand.  Equally
important, it’s crucial to constantly innovate, learn and stay
up-to-date  with  industry  trends  and  best  practices.  By
consistently developing your skills and staying true to your
brand, you can create a unique and valuable offering that
distinguishes you from others in your field.

Your personal brand can also impact your online presence,
which is increasingly important in PR. By developing a robust
online persona, you can better manage your reputation and

https://www.entrepreneur.com/growing-a-business/you-only-get-better-with-feedback/284762
https://www.entrepreneur.com/starting-a-business/exactly-what-you-can-do-to-define-what-makes-your-brand-as/328078
https://www.entrepreneur.com/growing-a-business/6-easy-ways-to-build-a-strong-presence-online/370052


build relationships with key stakeholders.

Related: Build Trust and Credibility With This Simple Strategy

How to leverage your personal brand
to  enhance  your  PR  and  marketing
efforts
Now that we understand the importance of personal branding,
let’s look at how you can leverage your brand to enhance your
PR and marketing efforts. Here are a few tips:

Develop a clear message: Start by developing a clear and1.
consistent message that reflects your personal brand and
aligns  with  your  organization’s  goals.  Tailor  your
message  to  your  target  audience,  and  communicate  it
across  all  channels,  including  your  website,  social
media, and PR and marketing campaigns.

Leverage social media: Social media is a powerful tool2.
for  building  your  personal  brand  and  establishing
relationships  with  journalists  and  other  influencers.
Use platforms like LinkedIn, Twitter and Instagram to
share your expertise, connect with others and engage in
industry conversations.

Be authentic: Authenticity is key to building a solid3.
personal brand and establishing stakeholder trust. Be
true to yourself and your values, and avoid overstating
your accomplishments or expertise.

Monitor your reputation: Keep an eye on your online4.
reputation,  and  address  any  negative  comments  or
feedback  promptly  and  professionally.  Responding
promptly and appropriately can help mitigate any damage
and  demonstrate  your  commitment  to  building  strong
relationships.
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Seek opportunities: Finally, seek opportunities to build5.
your  brand  through  speaking  engagements,  media
interviews and other PR activities. These opportunities
can help enhance your reputation and establish you as a
thought leader in your industry.

In conclusion, personal branding and your public perception
are closely related and can significantly impact your success
in any industry. By developing a strong personal brand, you
can  establish  credibility,  build  relationships  and
differentiate  yourself  from  the  competition.  Integrating
personal  branding  and  PR  can  ensure  your  messaging  is
consistent and aligned with your organization’s goals and can
help you better manage your online reputation.

Related: How to Create a Strong Personal Brand by Leveraging
the Power of PR and Social Media
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