How Ad Tech Can Tap Into
Consumer Emotions to Drive
Digital Sales

For over 100 years, marketing and branding have been the
backbone of every industry. And yet ad tech has failed to
learn even the most basic lessons that have built great
companies around the world. According to one industry expert,
“most [ad tech] founders have a narrow understanding of what
marketing is and its crucial..
https://www.adweek.com/programmatic/how-ad-tech-can-tap-into-c
onsumer-emotions-to-drive-digital-sales/


https://rassegna.lbit-solution.it/how-ad-tech-can-tap-into-consumer-emotions-to-drive-digital-sales/
https://rassegna.lbit-solution.it/how-ad-tech-can-tap-into-consumer-emotions-to-drive-digital-sales/
https://rassegna.lbit-solution.it/how-ad-tech-can-tap-into-consumer-emotions-to-drive-digital-sales/

