
How Brands Are Making Pop-Ups
Shops  More  Interactive  and
Instagrammable Than Ever
From Taco Bell’s movie theater to Poo-Pourri’s “Poop-Up” shop
featuring a toilet bowl ball pit, the concept of pop-up shops
has  morphed  from  an  experimental  exercise  to  a  bona  fide
experiential brand extension. Just this year, Away, Brandless,
Casper, Coach, Diesel, M&M’s, Poo-Pourri, Taco Bell, Target,
Snickers  and  so  many  more  have  created  temporary  spaces…
https://www.adweek.com/brand-marketing/how-brands-are-elevatin
g-their-pop-up-experiences/
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