How Different Generations
Search the Internet — And How
These Trends Can Change Your
Business

Opinions expressed by Entrepreneur contributors are their own.

From the yellow pages to voice-activated searches, how we seek
information has transformed dramatically. As entrepreneurs,
understanding how different generations search for information
is crucial for staying relevant and competitive. Each
generation’s unique search habits offer valuable insights for
optimizing your business strategies and ensuring your content
reaches the right audience.

Why does this matter to us as entrepreneurs? The way people
search for information directly impacts how they discover and
interact with our businesses. By tailoring our approach to
meet these generational preferences, we can enhance our
visibility, engagement and, ultimately, our bottom line.
Ignoring these trends means missing out on potential customers
and falling behind the competition.

Some quick stats

= 71% of Gen Z users use mobile when shopping online.

»21% of 18-to 24-year-olds start informational quests
with TikTok, while 5% start on YouTube.

Gen Z (62.7%) and Millennials (64.6%) are twice as
likely as Boomers (32.9%) to use multiple channels in
their purchase journey.
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= On average, Gen Z uses Google for searches 25% less than
Generation X.

= 30% of internet users aged 16-64 use voice assistants
weekly.

= 94% of Gen Zers trust influencers over traditional ads
for product recommendations.

Generational search trends and
business strategies

Understanding the distinct search behaviors of each generation
helps us create more effective and targeted business
strategies. Here’s a breakdown of how different generations
search for information and the best tactics to reach each of
them:

1. Baby Boomers (Born 1946-1964)

Search Preferences: Prefer detailed, specific queries on
traditional search engines like Google and Bing, averaging 5-7
words.

Typical Search: A Baby Boomer looking to buy a new
refrigerator might search “best energy-efficient refrigerators
2024 reviews” on Google.

Content Consumption: Favor comprehensive, well-researched
articles from trusted sources.

Business Strategy: Create detailed, authoritative content that
addresses their specific needs and concerns. Focus on building
trust through thoroughness and reliability.

Related: The Silent Crisis — Why Baby Boomer-Owned Businesses
Need a Revival Strategy Now

2. Gen X (Born 1965-1980)

Search Preferences: Mix of specific and general queries using
both search engines and social media.


https://www.businesswire.com/news/home/20230907678217/en/Gen-Z-and-Millennials-Twice-as-Likely-to-be-Omnichannel-Shoppers-According-to-New-Near-Intelligence-Report
https://datareportal.com/reports/digital-2024-april-global-statshot
https://scoop.market.us/influencers-marketing-statistics/#:~:text=Generation%20Z%20(Born%201997%2D2012,89%25%20of%20them%20preferring%20it.
https://www.entrepreneur.com/leadership/baby-boomers-are-in-crisis/463790
https://www.entrepreneur.com/leadership/baby-boomers-are-in-crisis/463790

Typical Search: A Gen X consumer looking for a fitness tracker
might search “best fitness trackers 2024 comparison” on Google
and check reviews on Yelp.

Content Consumption: Seek quick access to practical
information, relying on review sites.

Business Strategy: Provide efficient, practical insights and
reviews. Balance traditional and modern search methods to
cater to their adaptable nature.

3. Millennials (Born 1981-1996)

Search Preferences: Short, conversational queries, heavily
using mobile and voice search integrated with social media.
Typical Search: A Millennial searching for a travel
destination might use voice search to ask, “What are the top
travel destinations for 20247” and look for recommendations on
Instagram.

Content Consumption: Prefer visual and video content, trust
peer reviews and social proof.

Business Strategy: Optimize for mobile and voice search.
Leverage visual content and social proof to build authenticity
and trust.

4. Gen Z (Born 1997-2012)

Search Preferences: Short, fragmented queries on social media
platforms like TikTok and Instagram.

Typical Search: A Gen Z user looking for skincare advice might
search “best skincare routine for acne” on TikTok and watch
influencer videos.

Content Consumption: Favor visual, bite-sized and video
content.

Business Strategy: Utilize social media platforms and
influencers. Create engaging, quick and visually appealing
content to capture their attention.
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5. Gen Alpha (Born 2013-present)

Search Preferences: Voice-activated searches with very short
queries.

Typical Search: A Gen Alpha student looking for information on
dinosaurs might ask a voice assistant, “What’s the difference
between an omnivore and a carnivore?”

Content Consumption: Prefer interactive and educational
content.

Business Strategy: Develop interactive, educational
experiences that engage their curiosity and love for learning.

Related: ALl You Need to Know About Google Trends to Grow Your
Business

Search channel preferences by
generation

Understanding these generational search behaviors allows us to
tailor our content and marketing strategies to resonate deeply
with each audience. Baby Boomers prefer detailed content on
desktops, while Millennials and Gen Z favor mobile-optimized,
visual content. Leveraging influencers can enhance credibility
among Gen Z, whereas peer reviews are crucial for Millennials.

As technology advances, search behaviors will continue to
evolve. Key trends include the increased use of AI tools and
voice search, growing preference for visual and video content,
and greater reliance on social media platforms. Staying ahead
of these trends is essential for us to remain effective and
competitive.

Voice search 1s becoming more prevalent across all
generations, driven by the convenience of voice assistants.
Visual and video content will continue to grow in popularity,
especially among younger generations. AI and machine learning
will enhance personalized search experiences, providing users
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with more accurate and relevant results.

By anticipating these changes and leveraging new technologies,
we can enhance our marketing effectiveness and better connect
with our audiences.

Related: 3 SEO Trends Every CEO Should Know

Conclusion

Understanding generational search behavior is essential for
effective business strategies. Tailoring our approach to meet
each generation’s unique preferences improves engagement and
drives better results. We must recognize these differences and
adapt accordingly, creating detailed content for Baby Boomers,
leveraging social media for Gen Z and optimizing mobile for
Millennials.

This comprehensive understanding enhances our business
strategies and ensures that our content reaches and resonates
with the intended audience. By staying informed and adaptable,
we can optimize our approach to digital search and maintain a
strong connection with our target demographics.
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