How Ryan Reynolds’ Maximum
Effort Produced Its LeVar
Burton Gin Ad Literally
Overnight

It began as a joke. Shockingly quickly, it came to
fruition—-and set a new bar for just how rapid a brand’s
responsive marketing can be.
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Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of leveraging the intersectionality of marketing, finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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