
How  Shondaland  Aims  to  Own
the  ‘Future  of  Television’
With Hits Like Bridgerton

In 2005, Shonda Rhimes’ production company Shondaland had its
first series, the medical drama Grey’s Anatomy, premiere on
ABC. Eighteen seasons, 16 years and 10 other TV series later,
Rhimes is set on taking over television’s next frontier.
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