How to Build Brand
Recognition From Scratch — A
Step-by-Step Guide for
Startups

Opinions expressed by Entrepreneur contributors are their own.

Branding instills meaning into organizations, their products
and services. A brand is more than a visual identity; it is
the sum of actions and assets that shape the organization’s
perception in the stakeholders’ minds.

Effective branding can make the difference between thriving
and scaling or remaining largely unknown. New businesses are
particularly vulnerable in their early years. Branding can
help differentiate your startup from its competitors, inspire
customer loyalty and increase the company’s perceived value.

Related: 7 Powerful Ways to Improve Your Brand Reputation and
Recognition

Understanding the startup landscape

Starting a new business requires more than a big idea.
Dedication, in-depth research, financial backing and
insightful marketing are four of the cornerstones of promising
startups. Still, even with all of those factors accounted for,
thousands of startups fail every year.

Industry experts estimate that as many as nine out of ten
startups fail. In 2023, more than 3,000 startup companies
failed in the United States alone. Strong branding can make
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the difference between a company making the grade, launching
and scaling a successful product or becoming part of these
statistics.

Some of the unique challenges facing startups compared to more
established companies are limited budgets, high competition
and the need to build trust in an unknown brand. One of the
first steps in successful startup branding is identifying your
target audience and their needs and pain points. Every other
step derives from there.

Key elements of a strong brand
identity

With your target audience identified, you can start creating a
strong brand identity that resonates with them, including
these elements:

1. Brand purpose and values

Define why your startup exists beyond the goal of making a
profit, focusing on the impact your company is trying to make.
Next, you need to identify the core principles and values that
guide your business decisions and culture.

2. Unique Selling Proposition (USP)

Your USP is the one characteristic that sets you apart from
your competitors. This USP needs to be communicated
consistently across all marketing messages and platforms.

3. Brand name and tagline

Choose a memorable brand name. Ideally, your name is catchy,
easy to remember and aligned with your mission.

Some brand names have more than one meaning. Take Apple, for
example: The company’s original logo showed Isaac Newton
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sitting under a tree just before an apple dropped on his head.
Other sources believe Steve Jobs picked the name because he
liked apples and was following a fruitarian diet. Over the
past four decades, the name has certainly become iconic.

Craft a tagline to complement your brand name. Your tagline
should be concise, encapsulate your brand’s essence and
resonate with your audience. Nike’'s “Just Do It” remains one
of the best examples of strong taglines.

4. Visual identity

Branding is often confused with creating a visual identity.
But while it is not everything there is to branding, creating
a visual identity is a key part of the process.

A professional logo is the core of your brand identity, and we
strongly recommend working with a professional designer to
ensure your logo reflects your brand’s personality, values and
USP.

As part of your visual identity design, you will also need to
choose a color palette and typography for your business.
Again, both should align with your brand’s identity and
resonate with your audience. A visual identity Llooking to
attract a Gen Z audience will likely differ from a brand
targeting the baby boomer generation.

5. Brand voice and messaging

How will you address your audience, and how does your audience
expect to be addressed? Answer this question to determine your
brand’s tone and style. Will it be professional, friendly,
quirky or something else?

Next, work on your messaging across all communications
channels. Your website, social media and any adverts may be
targeting slightly different audiences, but they should all
reflect your brand message.
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Related: 4 Steps to Create a Lasting Brand Identity

Strategies for building brand
recognition

For most modern startups, building brand recognition relies on
digital marketing channels as well as person-to-person
interactions between the team and its early customers.

1. Online presence and content marketing

Start by creating a compelling online presence through website
development and social media engagement. Your website needs to
be user-friendly, professional and reflect your brand. Social
media platforms help you build a community.

Both channels lend themselves to furthering brand recognition
through content marketing. Deliver value-driven content that
resonates with your audiences and helps them solve problems
while also establishing authority. Use your own blog and
continuously work on improving your visibility through search
engine optimization.

2. Networking and partnerships

Connect with other businesses, influencers and potential
customers to increase your reach and establish potential
collaborations with aligned brands.

3. Leveraging public relations

Press releases are excellent tools to announce launches,
milestones and other events in your company’'s development.
Reach out to relevant journalists and bloggers even before you
have an announcement to build relationships and lay the
foundations for future coverage.
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4. Customer experience and feedback

Every customer interaction is an opportunity to create an
ambassador for your brand. In addition, you can build your
reputation by encouraging customer reviews and feedback.

Related: 3 Strategies Entrepreneurs Can Incorporate to Build
Brand Awareness

Measuring brand recognition and
adapting

No startup branding strategy would be complete without a solid
plan to measure its performance. Define the key performance
indicators (KPIs) that matter most to you. For most companies,
their bottom line will be one indicator, but think about other
brand awareness metrics such as website traffic, social media
followers and engagement rates.

Customer sentiment analysis is another critical tool to help
you gauge how your customers feel about your brand. Surveys
and other tools allow you to learn more about customer
perceptions right from the start. Use the results to fine-tune
your approach regularly.

Startup branding can make the difference between a company
finding its footing or struggling to attract customers.
Understanding the power of branding and following our guide
will help you position your startup and set it apart from the
competition right from the beginning.
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