
How  to  set  up  ecommerce
tracking in Google Analytics

Even though most web professionals and marketers know about
Google  Analytics,  not  many  understand  how  they  can  fully
unlock all the power of this free analytics software.

If  you  have  an  ecommerce  website,  you  can  harness  Google
Analytics  to  track  your  transactions,  see  online  traffic
sources,  and  provide  detailed  analytical  data  to  help
establish  the  path  to  maximum  ROI.

All it takes is a few simple steps to get started. This guide
will help you to get set up with tracking your ecommerce site
in Google Analytics.

Getting  started  with  Google
Analytics
First,  start  by  setting  up  a  primary  Google  account.  You
can create a Gmail ID that is unconnected to your personal
email accounts if you don’t already have one. Always remember
that keeping personal and business accounts separate makes
managing them easier in the long run.

Alternatively, you can make use of a Google Analytics Demo
account.

Done creating a new Gmail account? Now, it’s time to connect
it to the Analytics account.

Visit Google Analytics and press the Sign In button.
Instantly, a three-step registration guideline will show
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up on your screen
Follow the mentioned instructions carefully
Add the property to track. In this case, it will be your
ecommerce site
Now, mention the name of your ecommerce account, the
URL, the name of your site, your preferred time zone,
and the industry to which your website belongs
Choose the Data sharing settings with Analytics. Now,
click the Get Tracking ID button.

Remember it is possible to set up 100 different accounts on
Google  Analytics  using  a  single  Google  account.  List  50
separate  properties,  including  blogs,  pages,  apps,  and
websites – all related to your ecommerce site – under a single
Google Analytics account.

Worried about messing up during your initial try or want to
set up something temporary? Google has you covered! You can
shift properties easily between accounts, which bodes well for
your marketing efforts.

Set up the tracking code
Complete the setup process and then click on Get Tracking ID.
You will immediately notice a pop up featuring the terms and
conditions. Read them and agree to them so you can proceed to
the next step – receiving the code for Google Analytics.

Install  this  code  on  every  single  page  of  your  ecommerce
website. Without the tracking code, do not expect Analytics to
read the information present on the page and supply necessary
data.

Keep in mind that the installation process tends to vary from
one platform to another. No technical knowledge, however, is
necessary to ensure proper application of the code. Simply
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copy the given code and then paste it in front of the ending
head tag of your ecommerce site’s HTML code.

Add the secondary user
Speak  to  someone  who’s  managed  Google  Analytics  for  many
years, and they will tell you that they’ve had issues with
account access at some point. Mostly they experience trouble
due to problems with their primary account or email.

To avoid such a thing from happening, it is always recommended
that you add a secondary user with a different Google account
who  can  provide  another  point  of  access.  So,  overcome
problems,  such  as  the  loss  of  your  password  or  hacking
attempts by having a backup at all times.

To  set  up  the  secondary  account,  click  the  Admin  option
present on the top of your screen. Choose the option marked
User Management from the Account menu.

Find  the  field  marked  Add  Permissions  For,  and  enter  the
relevant  Gmail  ID.  Choose  every  option  that  grants  the
permissions necessary for the second account to gain access to
your Google Analytics profile.

Select your goals wisely
Next on the agenda is figuring out the right way to add goals
to Google Analytics. Search under the View column for the
Admin link from where you can choose goals. These goals are
necessary  to  inform  the  Analytics  program  about  important
occurrences on your site.

Since you’re able to set a maximum of 20 separate goals,
select  the  ones  for  your  ecommerce  site  carefully.  The
majority  of  businesses  tend  to  set  goals  for  lead  form
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subscriptions, email list subscriptions, and other definitive
actions.

Begin by clicking the Next Goal button and selecting custom or
existing options depending on your requirements. Once you’re
done, tap the Next button. Make sure you set a name that you
can easily recall and then click on the Destination button
before you head to the following step.

In the destination field, enter the Thank You or confirmation
page URL. Then, in the drop down list, select the Begin With
option. Now, toggle the preferred value and select the amount
for conversion. When completed, simply click the Create Goal
option.

Doing so will enable you to monitor essential conversions on
your ecommerce site. Selecting the proper goals can mean all
the difference between tracking the necessary processes or
user actions.

Share this article

Related articles

Begin ecommerce tracking
Ecommerce owners can now proceed to start ecommerce tracking
through their Analytics account. There are two ways to track
ecommerce actions in Analytics, and they include:

Basic ecommerce tracking
Enhanced ecommerce tracking

Simply adding code to your website will already track these
options. Enabling these options will help you check tracking
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reports.

For basic tracking, you need to open the Admin panel and click
on the Account tab. Then go to Property and View. Click what
you wish to track, and then move on to Ecommerce settings. Set
the Ecommerce Status to On.

For  Enhanced  tracking,  find  the  option  marked  Enhanced
Ecommerce settings. Click on the same and navigate to the
Enhance Ecommerce Reporting tab. Toggle it On and then choose
the Submit button.

Turn on website search tracking
When you have an ecommerce site, you want to know all you can
about your customers’ interests and purchase behavior. And
tracking the searches performed by visitors is a good way to
do so.

Enable site search tracking to find out which services or
items are most popular among your visitors. Simply visit the
Admin menu and then click on the View column. Go to Site
Settings and turn it On. Check out different query parameters
in search results. Enter Q or S in the field and then choose
Save.

Concluding remarks
Follow the steps above, and you should be able to set up
ecommerce tracking in Google Analytics with ease. Once you’re
able to get the process up and running, it becomes easier to
monitor your ecommerce campaigns.

Considering how Statista mentions that global retail ecommerce
sales will hit the $4.5 trillion mark by 2021, it makes sense
to monitor your progress so you know you’re not missing out on
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the action.

Guy Sheetrit is the CEO at Over the Top SEO.

Want to stay on top of the latest
search trends?
Get top insights and news from our search experts.

Related reading

De
sp
it
e
it
s
in
ef
fi
ci
en
ci
es
,
ma
ny
ma
rk
et
er
s
us
e
la

https://searchenginewatch.com/2017/11/03/evolving-past-last-click-attribution-in-paid-search/


st
-
cl
ic
k
at
tr
ib
ut
io
n
by
de
fa
ul
t
to
un
de
rs
ta
nd
th
e
va
lu
e
of
th
ei
r
ke
yw
or
ds
.
Ge



tt
in
g
to
th
e
ro
ot
of
th
e
me
as
ur
em
en
t
pr
ob
le
m
an
d
co
mb
in
in
g
co
mp
le
me
nt
ar
y
da
ta



to
ol
s
ca
n
he
lp
ta
ke
yo
ur
pa
id
se
ar
ch
op
ti
mi
za
ti
on
to
th
e
ne
xt
le
ve
l.

As
Go
og
le
co
nt

https://searchenginewatch.com/2017/08/31/google-analytics-misunderstandings-that-hold-marketers-back/


in
ue
s
to
im
pr
ov
e
it
s
an
al
yt
ic
s
of
fe
ri
ng
s,
ma
rk
et
er
s
ne
ed
to
un
de
rs
ta
nd
th
e
da
ta



in
fr
on
t
of
th
em
.
Un
fo
rt
un
at
el
y,
th
er
e
ar
e
a
fe
w
mi
su
nd
er
st
an
di
ng
s
su
rr
ou
nd
in



g
th
e
wa
y
th
at
Go
og
le
co
ll
ec
ts
,
co
nf
ig
ur
es
,
pr
oc
es
se
s,
an
d
re
po
rt
s
da
ta
.
He
re



ar
e
so
me
co
mm
on
ly
mi
su
nd
er
st
oo
d
me
tr
ic
s
an
d
fe
at
ur
es
wi
th
in
th
e
co
re
Go
og
le
An
al



yt
ic
s
in
te
rf
ac
e.

Po
si
ng
th
e
wr
on
g
qu
es
ti
on
s
of
yo
ur
da
ta
wa
st
es
pr
ec
io
us
ti
me
,

https://searchenginewatch.com/2017/08/28/how-to-ensure-you-ask-the-right-questions-of-your-data/


an
d
wi
th
on
ly
so
ma
ny
ho
ur
s
in
th
e
da
y
to
us
e
yo
ur
da
ta
ef
fe
ct
iv
el
y,
yo
u
ne
ed
to
be
co



me
re
al
ly
sk
il
le
d
at
kn
ow
in
g
wh
at
qu
es
ti
on
s
to
as
k
wh
en
an
al
yz
in
g
re
su
lt
s
so
yo
u



fi
nd
an
sw
er
s
th
at
ar
e
ac
ti
on
ab
le
an
d
re
le
va
nt
.
Le
t’
s
go
th
ro
ug
h
so
me
wa
ys
yo
u
ca



n
ge
t
be
tt
er
at
th
is
.

Fo
r
cl
os
e
to
si
x
ye
ar
s,
ma
rk
et
er
s
ha
ve
be
en
fo
rc
ed
to
de
al

https://searchenginewatch.com/2017/08/08/a-world-without-not-provided-how-unlocking-organic-keyword-data-leads-to-a-better-web/


wi
th
a
la
ck
of
vi
si
bi
li
ty
ov
er
th
ei
r
or
ga
ni
c
ke
yw
or
ds
.
Bu
t
da
ta
an
al
ys
is
an
d
pr
oc



es
si
ng
ha
ve
co
me
a
lo
ng
wa
y
si
nc
e
20
11
,
an
d
on
e
co
mp
an
y
be
li
ev
es
it
ha
s
fo
un
d
th



e
so
lu
ti
on
to
“(
no
t
pr
ov
id
ed
)”
.
We
ta
lk
to
Ke
yw
or
d
He
ro
,
th
e
st
ar
t-
up
th
at
se
t
ou



t
to
so
lv
e
“(
no
t
pr
ov
id
ed
)”
,
an
d
Ra
nd
Fi
sh
ki
n,
wh
o
be
li
ev
es
th
at
re
cl
ai
mi
ng
or
ga



ni
c
ke
yw
or
ds
wi
ll
le
ad
to
a
be
tt
er
we
b.

https://searchenginewatch.com/2018/02/07/how-to-set-up-ecommer
ce-tracking-in-google-analytics/


