
How  to  Turn  Your  Media
Experience  Into  a  Celeb
Brand-Building Powerhouse

After almost 20 years as an employee at media companies like
Condé Nast and Time Inc. (and later on lifestyle brand Goop),
Kimberly Kreuzberger knew it was time to move into the next
phase in her career. She had constructed a strong foundation
of building brand value and generating major revenue for other
brands and, combining this with her innate personality traits
of grit and creativity, she was ready to bet on herself and
take a leap.

Don’t miss The Business of Marketing podcast featuring leading
c-suite  executives  sharing  insights  on  the  importance  of
leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.

Recommended articles
https://www.adweek.com/inside-the-brand/how-to-turn-your-media
-experience-into-a-celeb-brand-building-powerhouse/

https://rassegna.lbit-solution.it/how-to-turn-your-media-experience-into-a-celeb-brand-building-powerhouse/
https://rassegna.lbit-solution.it/how-to-turn-your-media-experience-into-a-celeb-brand-building-powerhouse/
https://rassegna.lbit-solution.it/how-to-turn-your-media-experience-into-a-celeb-brand-building-powerhouse/
https://www.adweek.com/media/the-2021-publishing-hot-list-media-brands-that-thrived-via-innovation-and-focus/
https://www.adweek.com/brand-marketing/adweek-50-shining-a-well-deserved-spotlight-on-the-behind-the-scenes-stars-in-media-marketing-and-tech/
https://www.adweek.com/brand-marketing/for-better-or-worse-goops-content-chief-is-building-a-brand-that-drives-people-crazy/
https://www.adweek.com/the-business-of-marketing

