How to Write Emails That
Stick and Get Action

Opinions expressed by Entrepreneur contributors are their own.

If your email marketing campaign isn’t doing well, it’s not
that email is old. Your strategy likely needs improvement. A
typical professional gets more than 120 email messages each
day. This means your email campaign must compete not only with
other marketing emails but also with social media updates,
company news and personal messages. If your email subject line
doesn’t catch your attention, your email will get lost in the
mailbox. It could get ignored or, even worse, marked as spam.

The best way to boost your conversion rate is not by sending
more emails. Instead, focus on improving your email copy and
optimizing it for mobile devices. The marketing team that
creates strong email campaigns knows that every detail is
important. This includes everything from the email subject
line to the body of the email. They make sure to craft these
parts carefully to attract the right people to your target
market.

Many businesses work hard to increase their email list growth
rate. However, they often overlook the importance of
engagement. It is just as important as the number of
subscribers. A high list growth rate is not enough if the
conversion rate is low. This means you might be missing
important email marketing campaign strategies. These
strategies help turn potential customers into real buyers.

With the right method, your emails will not only get delivered
but also be engaging. They will be read and acted upon. Let’s
look at the key elements of an email that grabs attention.
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Related: How to Get People to Open — And Read — Your Emails

Why the subject 1line 1s the
gatekeeper to every email’s success

The email subject line is the first and most important thing
that connects your email address to your subscribers’
attention. If the sender seems unimportant or the subject line
is boring, your email will likely be ignored.

Successful email marketing campaigns use a b-test strategy.
This helps find out which email subject lines lead to higher
open rates. The best way to create an effective subject line
is by making it hard to resist. You can do this by adding
curiosity, urgency, or personalization.

= Curiosity grabs attention. Instead of “Improve your
sales funnel today,” say, “This mistake 1s costing you
sales.”

» Urgency encourages action. Instead of “Your free trial
expires soon,” try “Last chance: Get seven more days of
free access.”

» Personalization boosts interest. Instead of “Exclusive
offer for you,” try “John, here’s a special offer just
for you.”

Your marketing team should test different email subject lines
often. This will help you see what works best for your target
audience. Most people read emails on mobile devices, so make
sure to keep subject lines under 50 characters to make them
easy to read.

Remember, the best way to boost open rates is to make the
reader feel that missing your email would be a bad idea.

Related: 6 Ways to Manage Your Email List Like a Pro
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The first line: Win or lose in 10
words

Your email subject line 1is important to get people to open
your message. After that, your first line decides if they will
keep reading or leave. A weak start hurts your email account’s
reputation. This makes it harder for your future email
messages to reach the inbox.

The best way to start your email is to make an impact. Don’t
use common greetings like, “Hope you’'re doing well.” Instead,
choose a hook that talks directly to your target market’s
problem.

= Make a strong statement. “Most cold emails do not work
in the first 10 seconds.”

» Ask an interesting question. “What if your outreach
emails could get twice the responses?”

= Point out a common problem. “Having trouble with your
list growth rate? Here’s why your subscribers are not
engaging.”

Knowing your target audience is very important. If you write
for business owners, you should understand their sales process
issues. If your audience is startup founders, focus on their
problems with the sales funnel. The right people will keep
reading if they recognize the value right away.

Related: Your Competitors Are Using This Secret Weapon to Stay
Ahead — Are You?

The Body: Say more with less

The body of the email is where many email campaigns fail. Long
introductions, extra details and tough language hurt interest.
Readers don’t have time to read through long paragraphs to
find what matters.
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The best way to get them to read is to make sure every word
has meaning.

1. Get to the point right away. If they need to scroll to
see why it matters, they will lose interest.

2. Give instant value: a quick tip, a special deal, or a
solution to their issue.

3. Write like a real person, not a server-generated bot.
Instead of saying, “We are excited to inform you..,” say,
“You’re going to love this.”

4. Make it easy to skim. Use short paragraphs, bold
important phrases and clear sections to make it easier
to read.

Most people read emails quickly, just like they read a blog
post. They look at the subheadings, bold text and calls to
action. If your email appears as a big block of text, you
might see a lot of people ignoring it.

Guide them to action with your
close

Many emails do not succeed because they make readers unsure
about what to do next. A close that is unclear, like “Let me
know if you’re interested,” puts the choice on the person
receiving the email.

Your email copy should finish with a clear CTA. This will
inform the reader exactly what to do next.

= “Tap here to begin your free trial.”
= “Schedule a call now to talk about your sales funnel.”
» “Text ‘I’'m in’ to claim your spot.”

The best way to get results is to reduce friction. If the
person receiving the message has to think about what to do,
they will probably not do anything.



Your success in your marketing campaign relies on how well you
can change a basic email message into a strong reason for your
audience to act.

Related: 7 Steps to Writing and Designing Emails That Convert

The emails that get opened, read
and acted on

Your email list growth rate is important, but it is not the
only thing to focus on. Engagement is important, too. If you
stick to this step-by-step system, you will boost not only
your number of subscribers but also your email conversion
rate.

A good email marketing campaign includes:

=

. A catchy email subject line that grabs attention.

. A first line that grabs readers’ interest quickly.

3. A short and valuable body that works well on both mobile
and desktop.

4. A simple, direct CTA that reduces uncertainty.

N

By using these different ways to make your emails better, you
will notice more engagement, easier list-keeping and improved
outcomes in your sales process.

In short, your emails shouldn’t stay in the Gmail inbox, lost
between newsletters and social media alerts. They should make
an 1impact. They need to build connections, encourage
conversions and help potential customers move through your
sales funnel.

Your outreach is not just about sending emails. It is about
sending the right emails to the right people. If you follow
this formula, your email program will give you the results you
desire.
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