Infographic: Bud Light’s
Dylan Mulvaney Backlash, a
Year Later

Around this time in 2023, Bud Light started a marketing
firestorm when it partnered with transgender influencer Dylan
Mulvaney and then seemed to distance itself from the
relationship amid backlash. The fallout continues to smolder.

Global mentions of Bud Light across social networks such as X,
Reddit and Instagram surpassed 800,000 during the week of
April 10-17, 2023, according to consumer intelligence platform
Talkwalker. For context, those seven days saw more mentions of
the beer brand than the entire first quarter of 2023.
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