Infographic: Diverse
Audiences Value Brands That
Show Up Where They Are

People shopping for everything from shampoo to furniture to
life insurance look different today than they did a decade
ago.

Between 2010 and 2020, the percentage of U.S. residents who
identify as white fell from 63.7% of the total population to
57.8%, according to the Census Bureau.

With more of everybody else, marketers have an opportunity to
spread brand awareness by adjusting their media-buying
strategies accordingly. A new white paper from Black-owned ad-
tech firm Direct Digital Holdings reveals diverse audiences
are more than open to receiving messages delivered to them
through media channels either owned by or focused on members
of their community.
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