
Infographic:  Following
Protests,  Consumers  Expect
More From Brands This Black
History Month

In a year that saw groundbreaking Black Lives Matter protests
across  the  world,  this  Black  History  Month  hits  a  bit
differently  for  many  consumers.

Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of  leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.

Recommended articles
https://www.adweek.com/media/infographic-following-protests-co
nsumers-expect-more-from-brands-this-black-history-month/

https://rassegna.lbit-solution.it/infographic-following-protests-consumers-expect-more-from-brands-this-black-history-month/
https://rassegna.lbit-solution.it/infographic-following-protests-consumers-expect-more-from-brands-this-black-history-month/
https://rassegna.lbit-solution.it/infographic-following-protests-consumers-expect-more-from-brands-this-black-history-month/
https://rassegna.lbit-solution.it/infographic-following-protests-consumers-expect-more-from-brands-this-black-history-month/
https://www.adweek.com/the-business-of-marketing

