
Is Facebook’s News Shows on
Watch  an  Olive  Branch  to
Publishers?
After Facebook head of news products Alex Hardiman announced
last week that the social network is funding an initiative to
create  news  shows  from  10  to  12  U.S.  publishers  for  its
Facebook Watch video platform, the social platform revealed
details  today  about  the  first  batch  of  series.  Neither
Facebook  nor  any  of  the  media  companies…
https://www.adweek.com/digital/is-facebooks-news-shows-on-watc
h-an-olive-branch-to-publishers/
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