It'’s Time for Advertising to
Stop Perpetuating Negative
Stereotypes About Aging

It’s a truth universally acknowledged that a brand in
possession of a good marketing strategy must be in want of a
customer under the age of 35. So obsessed are we with
millennials and Gen Z today that there are now agencies whose
sole purpose is to help companies understand how to market to
them...
https://www.adweek.com/creativity/its-time-for-advertising-to-
stop-perpetuating-negative-stereotypes-about-aging/
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