
Jennifer  Aniston  Confronts
Insomnia—and Herself—in Funny
and Relatable Ad

For people who suffer from insomnia, the cycle of unrestful
nights leading to sluggish behavior throughout the day may be
a difficult one to break. Statistics can be daunting, with an
estimated one in four Americans developing insomnia each year.
Yet, the same studies suggest that recovery is possible.
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