
LaterPay offers first paywall
platform for AMP pages

AMP  (accelerated  mobile  pages)  is  designed  to  deliver
publishers’ pages quickly on mobile devices, but the stripped-
down format lacks functionality in some areas.

This  week,  the  German-Swiss  online  payment  infrastructure
provider LaterPay is releasing what it says is the first AMP-
enabled paywall and subscription platform, called AMP Access.

While  there  are  other  custom  solutions,  such  as  from  The
Washington Post, LaterPay CEO and founder Cosmin Ene told me
he is unaware of any other out-of-the-box offering.

[Read the full article on MarTech Today.]
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