Local SEOs still seeilng
volatility in ranking with
Google's Tlatest algorithm
update

November has been a crazy month for the SEO industry. Although
there have been a ton of changes on the organic side, I'm
going to be focusing on the changes we’re seeing in the local
results (Google Maps packs).

Starting on Nov. 5, we started seeing huge changes in the
local results. A lot of these changes got updated further
(many reversed) on Nov. 10. I named the update “Bedlam” based
on the utter chaos I was seeing everywhere. However, last week
the changes continued and we saw another big update on Nov. 13
that was mostly reversed a couple of days later.

BrightLocal’s Local Flux tracker is helping us keep track of
the changes. If you work in Local SEO, I'd suggest keeping a
close eye on it to make sure things actually settle down.
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This update 1is about relevance

This update seems very different from the last major update we
got in Local SEO. I haven’t seen this many drastic changes
since Possum in 2016 which was a huge change to the way Google
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treated proximity.

For this update, the changes I'm noticing are mainly related
to relevance. Specifically, I'm noticing that Google is doing
a lot better job of understanding a broader set of search
terms that apply to a single business. Previously, Google has
always weighted Google My Business categories extremely high.
Having the right categories could either make or break your
ranking. Similarly, the primary category would influence
ranking at a much higher rate than the additional categories.

With this update, I'm seeing some changes to that. For
example, here is a client of ours that is both a personal
injury lawyer and employment lawyer. He cares more about
personal injury so we'’ve made that his primary Google My
Business category to make sure it prioritizes where he
ranks. Consequently, he’s always struggled with the
employment-related keywords as a result. With this update, we
saw huge lifts for keywords related to employment law. These
are all terms and concepts that are heavily represented on his
website.

Here is another example. This SERP used to heavily favor
listings that had the primary category “orthodontist.” We saw
listings increase in ranking that did not have the “relevant”
primary category. The listing that increased the most didn’t
even have the orthodontist category at all.



GCee glE Orthodontist

Nov 3, 2019 |

Greg Ross, DMD

No reyiews « Orth dantist

® @

Delray Beach. FL
(561) 286-B694

Orthodontist I

Moroco Orthodontics

%k k ok (265) - Orthox

Delray Beach, FL

fontist @ Q

(561) 638-9963
Closed &« Dpans BAM H

Orthodontist

Super Smiles

Pediatric Dentistry & Orthod
5.0 % ik (121) - Orthodontist ® °

Delray Beach, B

i ot Pediatric Dentist

Dr. Barry Matza
Mo reviews - Orthodontist
Delray Beach, FL

® @

(s61) 495-2099
Closed a«... Opens BaAM M|

Orthodontist

A William Domeyer, DDS

Mo reviews - Orthodontist

Y @

Delray Beach, FL
(561) 734-2900

Orthodontist




GG QIE Orthodontist

«| Nov 17,2019

Moroco Orthodontics

e © @

Orthclnldon;tisi |

Super Smiles
Pediatric Dentistry & Orthod.

kkk&& (120] _ @ Q

{ Pediatric Dentist |

Closed 4

Greenberg Dental &

Orthodontics

e rendews - Des A @

Comes s openeen | Dentist

A William Domeyer, DD5

No reviews - Orthodontist @
Orthodontist

Greg Ross, DMD |

No reviews - Orthod Y @
Orthodontist

If you're only tracking local rankings from a single point
(city, zip code etc.), you might have missed the severity of
this update. It wasn’'t until we checked several geo-grid
ranking reports in Places Scout that we saw how huge of change
this was.


https://www.placesscout.com/
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Also, if you use UTM codes inside Google My Business, you can
also track the impact in Search Console by filtering URLs that
contain “utm”. This is an example of a client who originally

dropped a ton on Nov. 5 but then completely recovered on Nov.
10.



Search type: Web /# Date: Compare —

Total clicks Total impressions

71 3.93K

Last 7 days Last 7 days

43 2.19K

Previous 7 days Previous 7 days =

Additionally, as I pointed out in my first article, I have
seen a lot of new spam ranking and we’ve also seen a lot of
new listings get impacted by the filter. (If you’re not
familiar with the local filter, check out the second point of
my article on Possum.) Last week, I had a user on my forum
reach out to me for help after his ranking tanked. He was
halfway down the first page in the Local Finder. I was able to
identify a duplicate listing that was filtering him out and
after removing it, he instantly rose to the second position
within an hour. Additionally, we saw this trend with clients.
One of our attorney clients used to have his practice listing
in the three-pack and it was replaced with this update with
the practitioner listing for one of the attorneys that work
there.

If you want to follow the discussion on this ever-changing
update, feel free to find me on Twitter or comment on the
Local Search Forum thread.

Opinions expressed in this article are those of the guest
author and not necessarily Search Engine Land. Staff authors
are listed here.
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