Making Great First
Impressions: Why Creatives
Wish They Could See These Ads
for the First Time Agaln

Repetition and frequency are drilled into every advertiser as
key to winning eyeballs and new consumers. Ads are notorious
for being more effective after many viewings, as repeating a
message multiple times can increase brand awareness and
consumer recall, if done correctly.

But some ads make great first impressions. They grab the
viewer immediately and connect emotionally, either through
humor, great storytelling, incredible visuals or a combination
of all of those elements. They are short pieces of art,
begging to be viewed again in greater detail for further
discovery.

WORK SMARTER — LEARN, GROW AND BE
INSPIRED.

SUBSCRIBE TODAY!

New Year Offer: Use Promo Code “SAVE25NYE” on an
Annual Subscription to Save 25%

View Subscription Options

Already a member? Sign in


https://rassegna.lbit-solution.it/making-great-first-impressions-why-creatives-wish-they-could-see-these-ads-for-the-first-time-again/
https://rassegna.lbit-solution.it/making-great-first-impressions-why-creatives-wish-they-could-see-these-ads-for-the-first-time-again/
https://rassegna.lbit-solution.it/making-great-first-impressions-why-creatives-wish-they-could-see-these-ads-for-the-first-time-again/
https://rassegna.lbit-solution.it/making-great-first-impressions-why-creatives-wish-they-could-see-these-ads-for-the-first-time-again/
https://www.adweek.com/subscription?sid=zi2211prma
https://www.adweek.com/login

https://www.adweek.com/agencies/making-great-first-impressions
-why-creatives-wish-they-could-see-these-ads-for-the-first-
time-again/



