Mastercard, Waze Team Up to
Introduce Cashless Payments
for East European Farmers

As the pandemic pushes the global economy closer to a cashless
society, Mastercard has teamed up with Waze to help Eastern
European farmers sell their produce—-and get paid for it-more
efficiently.

Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of leveraging the intersectionality of marketing, finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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