
Maybelline  Rewrites  Its  35-
Year-Old Tagline for Gen Z
The L’Oréal brand’s new platform, fronted by Miley Cyrus,
trades  a  question  for  a  declaration.
https://www.adweek.com/creativity/maybelline-rewrites-its-35-y
ear-old-tagline-for-gen-z/
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